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Marketing & Communications Update 
November 2024 

 
Note: Media placements were limited September 1 – October 31, 2024, due to both the close of  

Fiscal Year 23-24*, as well as the two hurricanes that impacted Florida. 
 

• Current Running Media 
*Leading up to the turn of the fiscal, the VCB Marketing team creates all new ads and messaging. This 
includes billboards, airport ads, digital display ads, print, video, social and more—totaling 113+ Ad units. 
 
o Print: 

▪ Ocala Relocation Guide: Full page ad (2024) 

• Full Page Ad 

• 5,000+ print distribution 
▪ Visit Florida International Guide – (2024) 

• Full page advertorial  

• UK travel consumers and professionals 
▪ Sports Planning Guide 

• 2-Page Spread in Sports Planning Guide Magazine (2024) 

• 2-Page Advertorial Content in Florida Sports Guide section (2024) 
 

o Billboards (OOH) 
▪ Outfront 

• 2 Billboards 
▪ Clear Channel  

• 1 Billboard  
▪ Ad+Genuity – Vistar Programmatic (November) 

• Florida statewide digital billboards 

• Tampa International Airport & Orlando International digital panels 

• Urban panels – New York & Atlanta digital panels 
 

o Digital 
▪ Expedia (August 22- September 21, 2024) 

• Impressions: 1 Million 

• Room nights booked: 466 
▪ Ad + Genuity DSP (Nov 2024 – Sept 2025) 
▪ Sports Planning Guide (Oct 2024-Sept 2025) 

• Content on SportsPlanninGuide.com  
▪ Flamingo Magazine: 

• Newsletter takeover (Launched Nov 14, 2024) 

• Run of Site Banners (Nov  2024) 
▪ Undiscovered Florida 

• Newsletter (Launched September 19, 2024) 

• Newsletter (Launch September 25, 2024) 

• Impressions: 12,394 
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• Clicks: 988 
o Social (always on) 

▪ Facebook/Instagram  
o Search (always on) 

▪ Keyword and Performance MAX through Google 
 

• Industry/Advocacy Communications 
o Hurricane Helene and Hurricane Milton Communication 

▪ Weather alerts/resources on OcalaMarion.com 
▪ Emails to industry (6) – over 900 contacts, with a 50% average open rate.  

o Ocala Sunset Rotary Presentation 
▪ Oct. 3, 2024 
▪ Staff presented to Ocala Sunset Rotary about VCB initiatives  

o Tourism Exchange Partner Outreach 
o Annual Meeting Invitations distributed 

▪ Date of Annual Meeting – Dec. 12, 2024 
 

• Special Projects: 
o Vacation Guide Refresh 

▪ We are replacing imagery and making necessary informational updates  

o The Marion’s Insider Guide  

▪ The Marion Insider’s Guide serves as a new platform to reach visitors, and potential visitors, to 

bring to life experiences in Ocala/Marion County that may not be easily experienced via written 

word or imagery.  This project is a video-based program that will exist in both short form 

(Facebook and Instagram) and long form (YouTube).  These videos complement blog content on 

OcalaMarion.com and promote the OcalaMarion Travel Guide App.  

o Threshold 360 

▪ We are continuing to work with Threshold 360 to capture 360-degree video of tourism locations 

throughout the county this year. This is unlocking a world of opportunity for our sales team to 

showcase the destination at tradeshows in way we never have been able to before.  


