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OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU

PUBLIC RELATIONS

Press Releases
VISIT FLORIDA
As part of the ongoing state tourism initiatives through VISIT FLORIDA, the Ocala/Marion County Visitors 
and Convention Bureau (OMCVCB) fulfills press release requests highlighting tourism activities throughout 
the destination. VISIT FLORIDA uses these press releases as part of larger media pitches both nationally and 
internationally. 

•	 Solo Female Travel
•	 Music Festival SZN
•	 Escape the Hustle
•	 Florida Superlatives
•	 Family Fun in the Sun
•	 Earth Day

OMCVCB
•	 Ocala/Marion County Celebrates National Travel and Tourism Week
•	 Postcard Photography Contest in honor of NTTW

•	 Celebrating Motherly Love
•	 Celebrate National Museum Day
•	 End of School
•	 Florida Foodie Festival
•	 Florida’s Wildlife
•	 Global Accessibility Awareness Day

•	 Luxury Florida
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Meltwater: Media Exposure

PU
BLIC  RELATIO

N
S

Meltwater: Public Relations Pick-Up

The OMCVCB uses the media monitoring system, Meltwater, which allows for us to monitor online 
sentiment with our audiences, send out press releases and search for media outlets that are talking about 
the destination. 

The following graph shows the media exposure from April  1- June 30, 2025, including media topics and 
key words that were trending during this time period.
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Meltwater: Geographical Pick Up
The following heat map shows the locations where the topic of outdoor adventure in our area is trending 
domestically from April  1- June 30, 2025.

The following heat map shows the locations where the topic of outdoor adventure in our area is trending 
globally from April  1- June 30, 2025.
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FAM Tours: Journalists Visiting In Market
Familiarization trips (FAM) or Individual Press trips (IPT) are tours offered to media on behalf of an
organization to get the media familiar with their destination and services. 

During this quarter, we hosted 2 press trips, one domestic journalist from the Carolinas, and another from 
France, in partnership with VISIT FLORIDA. Reporting from the French trip is not yet available. 

Thank you to the industry partners:

•	 KP Hole Park
•	 Silver Springs State Park
•	 Get Up and Go Kayaking
•	 Canyons Zip Line & Adventure Park
•	 World Equestrian Center
•	 Gypsy Gold Farm 
•	 Appleton
•	 Grandview Clydesales
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OMCVCB hosted a domestic press trip for Colleen Thompson, Editor-in-Chief of Cape Fear Living. The trip’s focus 
was on Ocala’s equestrian heritage and culinary arts, with the goal of securing a feature story in her publication. 
The story angle emphasized how Ocala offers a serene, soulful alternative to a typical Florida vacation, deeply 
rooted in community. The trip also underscored the destination’s accessibility for her readers, with convenient 
direct flights between Wilmington, NC and Orlando. 

REACH: 35,000 print, 100,000 online, 25,000 newsletter subscriptions, 12k social media.

The article was published in May 2025 and is below and on the next 5 pages

Press Trip - Cape Fear Living

RIDING HIGH IN OCALA

Cape Fear Living
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Cape Fear Living
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RIDING HIGH IN OCALA

Cape Fear Living
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In January 2022, in partnership with VISIT FLORIDA, the OMCVCB hosted an international press trip for a 
Brazilian travel blogger/influencer focusing on family travel, adventure, nature and lifestyle. The blog is called 
Juju Na trip and has a very strong reputation and is very well-known in Brazil. Besides the blog and social media 
channels, Juju Na Trip manages columns on other Brazilian websites and two Brazilian cable TV channels. The 
trip included a family of three and a film director/cameraman.

Below is recent coverage from this quearter on Instagram in a report from VISIT FLORIDA

Press Trip - Brazil, Juju Na

 

BRAZIL – IPT JUJU NA TRIP – APRIL 2025 – OCALA  
Media Name: Gabriela Temer 

Social Handle: @jujunatripblog  

Date: 04/30/2025 

Total Exposure: 5,511 reach/social  

Media Value: $6,377.33 

Engagements: 249 

ALL Partners Mentioned: Ocala / Marion County Visitors and Convention Bureau, Silver Glen 
Springs  

 

https://www.instagram.com/jujunatripblog/ 

 

   

Partners Mentioned: Ocala / Marion County Visitors and Convention Bureau, Silver Glen 
Springs  
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Southern Living posted an article highlighting ways to unplug in the south over the summer. The story used 
imagery provided by the Ocala/Marion County VCB and highlighted the Ocala National Forest. The article also 
linked to a story specific to Ocala/Marion County.

This article was also published on two other platforms including MSN Travel.
TOTAL REACH: 159,756,808
TOTAL MEDIA VALUE: $1,477,750.47

Below and on the next page is the portion of the story highlighting Ocala/Marion County.

Additional Earned Media - Southern Living

10 Screen-Free Adventures For A Classic Souther Summer
Southern Living
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10 Screen-Free Adventures For A Classic Souther Summer
Southern Living
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Print And Digital Earned Media

Notation: The Media Value Equivalent totals $4,093,637.10 for April - June 2025. 
The total reach is  258,475,993 
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SOCIAL MEDIA

Overview

The OMCVCB has a daily presence across various social media channels. This section provides the analytics 
and reporting for these social media platforms. The data compares this quarter, April 1- June 30, 2025, to the 
previous quarter (December 31, 2024 - March 31, 2025).
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Overview: Growth SO
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Overview: Messages SO
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PHOTO CREDIT: @meetthebeesonsIG)
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Overview: Impressions SO
CIAL M

EDIA



Page 21 of 55

OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU

Overview: Engagements SO
CIAL M

EDIA



Page 22 of 55

OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU

SO
CIAL M

EDIA

User Generated Content (NEED TO UPDATE)
Leveraging Social Media
The following are examples of User Generated Content assets acquired in this quarter using CrowdRiff:
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Instagram
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Top Posts
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Instagram: Growth
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Instagram: Stories
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Instagram: Competitors
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To gauge our brand’s success, we compare the Ocala/Marion County social profile performances to nearby 
competing markets. These include: Visit Gainesville, Discover Crystal River and Florida’s Sports Coast. Below is 
their overall growth and performance compared to Ocala/Marion.
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Top Posts
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Facebook: Growth SO
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X

Top Posts
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App

App: OcalaMarion Travel Guide
Below and on the following page is reporting for April 1 - June 30, 2025 on the OcalaMarion Travel Guide. 
This tourism app is available to download in the Apple App Store and Google Play Store. 

Directly below is a map indicating where app downloads originated during this time period.
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App

App: OcalaMarion Travel Guide
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Marion Insider’s Guide M
ARION INSIDER’S GUIDE

Social Media

YouTube

OcalaMarion.com

Impressions: 403,984
Engagements: 22,016
Post Link Clicks: 7,824

The Marion Insider’s Guide serves as a new platform (launched 
June 2024) to reach visitors, and potential visitors, to bring to 
life experiences in Ocala/Marion County that may not be easily 
experienced via written word or imagery.  This project is a video-
based program that exists in both short form (for Social Media) and 
long form ( for YouTube). These videos complement blog content on 
OcalaMarion.com and promote the OcalaMarion Travel Guide App.

Below is data detailing the performance of the Marion Insider’s Guide 
project from October 1, 2024 - June 30, 2025. 

Impressions: 34,216
Views: 506,490
Watch Time: 26,775 hrs

Total pageviews for Marion Insider’s Guide related content on OcalaMarion.com.
Pageviews: 19,267

Post performance on social media platforms promoting the series. 

Published full episodes performance on YouTube. 
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WEBSITE

The data in this portion of the report compares this quarter, April 1 - June 30, 2025, to the same time last 
year, April 1 - June 30, 2024. 
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Events

W
EBSITE

The graph below indicates events that occured by users during the quarter. These include actions like 
pageviews, engagement, first visit, newsletter sign-up and partner referrals. Ocala Marion County

Ocala Marion County - GA4

 Analytics

© 2025 Google | Analytics home | Terms of Service | Privacy Policy | 

Event count by Event name over time Day
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Blogs: Driving Visitors To 
Ocalamarion.com Through Content
To drive more traffic to OcalaMarion.com and boost Search Engine Optimization (SEO), the OMCVCB is posts 
blogs. In addition to boosting SEO, unique content in blogs personalizes Ocala/Marion County’s messaging and 
increases organic visits. To make more of the blogs relevant and utlitize already established SEO, we also heavily 
updated previous blogs to include information/activities currently available to visitors and residents. 

•	 Memorial Day
•	 Natural Springs Must Do Activities
•	 Tubing Guide
•	 Independence Day
•	 Top Things to Do as a Family
•	 Silver Glen Springs

Below are examples of the updated blogs on the website.

Updated Blogs

W
EBSITE

•	 Downtown Rooftop Bars
•	 Mother’s Day

New Blogs
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Top Visited Pages
Below is a list of the top visited pages on the website during this time period. W

EBSITE

Ocala Marion County

Ocala Marion County - GA4

 Analytics

© 2025 Google | Analytics home | Terms of Service | Privacy Policy | 

Views by Page path and screen class over time Day
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Partner Pages
OcalaMarion.com has hundreds of directory listings on the wesbite. The table below displays the top visited 
directory listing pages (partner pages) during the quarter.  

There was a total of 193,476 visits to partner directory pages. 
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Views by Page path and screen class over time Day

06
Apr

13 20 27 04
May

11 18 25 01
Jun

08 15 22 29 0

1K

2K

3K

4K

5K

Total /directory/silver-glen-springs-recreation-area/ /directory/juniper-springs-recreation-area/ /directory/rainbow-river-bungalows/ /directory/rainbow-springs-campground/ /directory/canyons-zip-line-and-adventure-park/

Rows per page: Go to: 1-10 of 1487

193,476

vs. 174,358

10.96%

122,050

vs. 118,401

3.08%

1.59

vs. 1.47

7.65%

35s

vs. 36s

-2.87%

870,429

vs. 832,162

4.6%

49,419.00

vs. 42,172.00

17.18%

$0.00

vs. $0.00

41,376 (21.39%) 26,584 (21.78%) 1.56 37s 188,101 (21.61%) 9,315.00 (18.85%) $0.00 (–)

31,541 (18.09%) 22,348 (18.87%) 1.41 36s 150,234 (18.05%) 6,845.00 (16.23%) $0.00 (–)

31.18% 18.95% 10.28% 2.07% 25.21% 36.08% 0%

18,218 (9.42%) 12,923 (10.59%) 1.41 36s 81,796 (9.4%) 3,969.00 (8.03%) $0.00 (–)

9,264 (5.31%) 6,694 (5.65%) 1.38 40s 42,327 (5.09%) 1,820.00 (4.32%) $0.00 (–)

96.65% 93.05% 1.86% -8.67% 93.25% 118.08% 0%

11,748 (6.07%) 8,917 (7.31%) 1.32 18s 61,516 (7.07%) 7,063.00 (14.29%) $0.00 (–)

5,010 (2.87%) 3,873 (3.27%) 1.29 23s 30,421 (3.66%) 3,114.00 (7.38%) $0.00 (–)

134.49% 130.23% 1.85% -22.09% 102.22% 126.81% 0%

4,707 (2.43%) 3,826 (3.13%) 1.23 27s 22,990 (2.64%) 1,559.00 (3.15%) $0.00 (–)

2,906 (1.67%) 2,297 (1.94%) 1.27 28s 14,060 (1.69%) 1,061.00 (2.52%) $0.00 (–)

61.98% 66.57% -2.76% -6.53% 63.51% 46.94% 0%

4,564 (2.36%) 3,431 (2.81%) 1.33 31s 20,920 (2.4%) 1,097.00 (2.22%) $0.00 (–)

2,219 (1.27%) 1,735 (1.47%) 1.28 30s 10,899 (1.31%) 500.00 (1.19%) $0.00 (–)

105.68% 97.75% 4.01% 2.46% 91.94% 119.4% 0%

2,660 (1.37%) 2,040 (1.67%) 1.30 39s 11,197 (1.29%) 462.00 (0.93%) $0.00 (–)

2,888 (1.66%) 2,166 (1.83%) 1.33 44s 12,213 (1.47%) 473.00 (1.12%) $0.00 (–)

-7.89% -5.82% -2.21% -11.2% -8.32% -2.33% 0%

2,373 (1.23%) 1,866 (1.53%) 1.27 28s 11,848 (1.36%) 911.00 (1.84%) $0.00 (–)

6,012 (3.45%) 4,595 (3.88%) 1.31 30s 31,875 (3.83%) 2,034.00 (4.82%) $0.00 (–)

-60.53% -59.39% -2.8% -5.77% -62.83% -55.21% 0%

1,887 (0.98%) 1,511 (1.24%) 1.25 35s 7,206 (0.83%) 352.00 (0.71%) $0.00 (–)

3,082 (1.77%) 2,489 (2.1%) 1.24 36s 12,625 (1.52%) 543.00 (1.29%) $0.00 (–)

-38.77% -39.29% 0.86% -2.76% -42.92% -35.17% 0%

1,680 (0.87%) 1,277 (1.05%) 1.32 35s 7,495 (0.86%) 515.00 (1.04%) $0.00 (–)

1,412 (0.81%) 1,191 (1.01%) 1.19 39s 7,319 (0.88%) 256.00 (0.61%) $0.00 (–)

18.98% 7.22% 10.97% -9.07% 2.4% 101.17% 0%

1,598 (0.83%) 1,269 (1.04%) 1.26 24s 6,913 (0.79%) 324.00 (0.66%) $0.00 (–)

1,643 (0.94%) 1,330 (1.12%) 1.24 32s 7,385 (0.89%) 410.00 (0.97%) $0.00 (–)

-2.74% -4.59% 1.94% -23.19% -6.39% -20.98% 0%

directory
_ _

10 1
 

Views Active users Views per active user Average engagement time per active user Event count
All events



Key events
All events



Total revenue

Go to report





Page path and screen class




SHOW ALL ROWS

Total

1 /directory/silver-glen-springs-recreation-area/

Apr 1 - Jun 30, 2025

Apr 1 - Jun 30, 2024

% change

2 /directory/juniper-springs-recreation-area/

Apr 1 - Jun 30, 2025

Apr 1 - Jun 30, 2024

% change

3 /directory/rainbow-river-bungalows/

Apr 1 - Jun 30, 2025

Apr 1 - Jun 30, 2024

% change

4 /directory/canyons-zip-line-and-adventure-park/

Apr 1 - Jun 30, 2025

Apr 1 - Jun 30, 2024

% change

5 /directory/salt-springs-recreation-area/

Apr 1 - Jun 30, 2025

Apr 1 - Jun 30, 2024

% change

6 /directory/ocala-historic-downtown-square/

Apr 1 - Jun 30, 2025

Apr 1 - Jun 30, 2024

% change

7 /directory/rainbow-springs-campground/

Apr 1 - Jun 30, 2025

Apr 1 - Jun 30, 2024

% change

8 /directory/silver-springs-state-park/

Apr 1 - Jun 30, 2025

Apr 1 - Jun 30, 2024

% change

9 /directory/cannon-farms/

Apr 1 - Jun 30, 2025

Apr 1 - Jun 30, 2024

% change

10 /directory/world-equestrian-center/

Apr 1 - Jun 30, 2025

Apr 1 - Jun 30, 2024

% change



Send feedback

Add comparison


 

Add filter


A

All Users

Pages and screens: Page path and screen class

Custom
Apr 1 - Jun 30, 2025

Compare: Apr 1 - Jun 30, 2024 
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Where Audience Lives

By City
The data indicates that the majority of website users had their location set as Orlando, Ocala, Miami, New 
York, Jacksonville, Atlanta, and Tampa. 

W
EBSITE

By Country
Most of the website use comes from people located in the United States. The data indicates that the 
majority of international users of the website that are located in Canada, the Netherlands, the UK, India, 
Ireland, and Puerto Rico.
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User Devices

W
EBSITE

Ocala Marion County

Ocala Marion County - GA4

 Analytics
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Active users by Device category over time Day

06
Apr

13 20 27 04
May

11 18 25 01
Jun

08 15 22 29 0

5K

10K

15K

Total mobile desktop tablet smart tv

Rows per page: 1-4 of 4

312,294

vs. 371,045

-15.83%

305,104

vs. 370,267

-17.6%

207,595

vs. 233,537

-11.11%

51.45%

vs. 50.1%

2.69%

0.66

vs. 0.63

5.61%

52s

vs. 51s

2.29%

2,844,822

vs. 2,829,484

0.54%

70,461.00

vs. 73,537.00

-4.18%

$0.00

vs. $0.00

238,203 (76.28%) 233,838 (76.64%) 154,382 (74.37%) 49.04% 0.65 44s 2,042,157 (71.79%) 50,760.00 (72.04%) $0.00 (–)

287,455 (77.47%) 287,752 (77.71%) 176,427 (75.55%) 48.23% 0.61 43s 2,076,830 (73.4%) 54,256.00 (73.78%) $0.00 (–)

-17.13% -18.74% -12.5% 1.69% 5.6% 3.25% -1.67% -6.44% 0%

61,531 (19.7%) 59,822 (19.61%) 49,721 (23.95%) 61.62% 0.81 1m 25s 717,463 (25.22%) 18,272.00 (25.93%) $0.00 (–)

73,660 (19.85%) 72,397 (19.55%) 55,968 (23.97%) 60.76% 0.76 1m 21s 679,681 (24.02%) 17,821.00 (24.23%) $0.00 (–)

-16.47% -17.37% -11.16% 1.41% 6.35% 5.01% 5.56% 2.53% 0%

11,649 (3.73%) 11,425 (3.74%) 5,110 (2.46%) 37.46% 0.44 38s 85,136 (2.99%) 1,429.00 (2.03%) $0.00 (–)

10,239 (2.76%) 10,098 (2.73%) 5,549 (2.38%) 46.57% 0.54 54s 72,862 (2.58%) 1,459.00 (1.98%) $0.00 (–)

13.77% 13.14% -7.91% -19.56% -19.06% -29.26% 16.85% -2.06% 0%

19 (<0.01%) 19 (<0.01%) 3 (<0.01%) 15.79% 0.16 1s 66 (<0.01%) 0.00 (0%) $0.00 (–)

21 (<0.01%) 20 (<0.01%) 14 (<0.01%) 66.67% 0.67 26s 111 (<0.01%) 1.00 (<0.01%) $0.00 (–)

-9.52% -5% -78.57% -76.32% -76.32% -93.04% -40.54% -100% 0%

Search…
_

10

Active users New users Engaged
sessions

Engagement
rate

Engaged sessions
per active user

Average engagement time
per active user

Event count
All events



Key events
All events



Total
revenue

Go to report





Device category




SHOW ALL ROWS

Total

1 mobile

Apr 1 - Jun 30, 2025

Apr 1 - Jun 30, 2024

% change

2 desktop

Apr 1 - Jun 30, 2025

Apr 1 - Jun 30, 2024

% change

3 tablet

Apr 1 - Jun 30, 2025

Apr 1 - Jun 30, 2024

% change

4 smart tv

Apr 1 - Jun 30, 2025

Apr 1 - Jun 30, 2024

% change



Send feedback

Add comparison


 

Add filter


A

All Users

Tech details: Device category

Custom
Apr 1 - Jun 30, 2025

Compare: Apr 1 - Jun 30, 2024 
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Visitation And Performance By Month

W
EBSITEApril

May

June

Total of 58,139 clicks to partner websites
Total of 398 newsletter signups

Total of 1,160 visitor guide requests through the website
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Monthly Email Newsletters

W
EBSITEApril
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June


