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PUBLIC RELATIONS

Press Releases
VISIT FLORIDA
As part of the ongoing state tourism initiatives through VISIT FLORIDA, the Ocala/Marion County Visitors 
and Convention Bureau (OMCVCB) fulfills press release requests highlighting tourism activities throughout 
the destination. VISIT FLORIDA uses these press releases as part of larger media pitches both nationally and 
internationally. 

•	 Celebrate Love and Friendship in Florida
•	 Culinary Travel
•	 Florida for Children
•	 Green Florida
•	 National Wildlife Day and National Public 

Lands Day
•	 Sandy Toes & Twinkling Lights Pre-

Christmas Season in Florida

OMCVCB
•	 New Comprehensive Funding Programs to Bolster Local Tourism Economy Approved
•	 New Funding Programs Support Ocala/Marion County’s Tourism Economy
•	 Ocala/Marion County Celebrates Strong Tourism Performance and Launches New Programs 

to Grow Future Visitation
•	 Ocala/Marion County Wins Two Prestigious VISIT FLORIDA Flagler Awards
•	 VCB Announces New Funding for Arts and Culture, Invites Applicants for 2025

•	 What’s New in Florida
•	 Holiday Events & Festivities
•	 Spooky Season in the Sunshine State
•	 Accessible Florida
•	 Florida Festivities Celebrate the 

Holidays in the Sunshine State
•	 Shop Until You Drop
•	 What’s New 2026
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Meltwater: Media Exposure
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Meltwater: Public Relations Pick-Up

The OMCVCB uses the media monitoring system, Meltwater, which allows for us to monitor online 
sentiment with our audiences, send out press releases and search for media outlets that are talking about 
the destination. 

The following graph shows the media exposure from July 1  - September 30, 2025, including media topics 
and key words that were trending during this time period.
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Meltwater: Geographical Pick Up
The following heat map shows the locations where the topic of outdoor adventure in our area is trending 
domestically from July 1  - September 30, 2025.

The following heat map shows the locations where the topic of outdoor adventure in our area is trending 
globally from July 1  - September 30, 2025
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The Ocala/Marion County VCB submitted a pitch and was selected to participate in a Satellite Media Tour (SMT)
Co-Op with VISIT FLORIDA that focused on outside adventures that are family friendly in Florida. The SMT 
honoring National Thrive Outside Day took place on September 30, 2025.

Satellite Media Tour (SMT)- VF Co-Op
National Thrive Outside Day - Jennifer Broome

Cost: $10,000

Results:
Audience Total: 18,686,534
Total Ad Value: $628,975.00
Total Interviews: 28

About SMTs:
SMTs are a PR technique used to connect brands/DMOs with consumers by conducting a series of 
television, radio and online interviews, both live and taped. Working with selected hosts, SMTs take 
place throughout one day, from a studio or remote location, and the timing coincides with morning and 
afternoon news programs. While stations are in control of conducting the interviews, suggested messaging 
and questions are provided to each producer prior to the SMT.

On the next page is the show schedule from VISIT FLORIDA.
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Satellite Media Tour (SMT)- VF Co-Op
National Thrive Outside Day - Jennifer Broome

BOOKING LIST for VISIT FLORIDA- Outdoor and Nature  

Rose Gold Satellite Media Tour Tuesday, September 30, 2025

Interview with Jennifer Broome

Time (ET) Station Market Network Ranking Status
8:50 - 9:00 Practice Interview Various Various Various PRE-TAPE

1 9:00 - 9:10 WOIO Cleveland CBS 19 LIVE TO TAPE
2 9:10 - 9:20 KDAF Dallas CW 4 PRE-TAPE
3 9:20 - 9:30 WARE-AM Boston Radio 9 PRE-TAPE

9:30 - 9:40 BREAK
4 9:40 - 9:50 KTVI St. Louis FOX 24 PRE-TAPE
5 9:50 - 10:00 WMAR Baltimore ABC 29 PRE-TAPE
6 10:00 - 10:10 WDTV Clarksburg, WV CBS 172 LIVE TO TAPE
7 10:10 - 10:20 WXIA Atlanta NBC 7 LIVE TO TAPE
8 10:20 - 10:30 WNYW - Coffee with America New York - Nationally Syndicated FOX 1 - National PRE-TAPE

10:30 - 10:40 BREAK
9 10:40 - 10:45 WLNY/ Lifestyle Today Nationally Syndicated/NYC CBS/CW National PRE-TAPE

10 10:45 - 10:55 KNWA Ft Smith NBC 96 LIVE TO TAPE
11 11:00 - 11:05 WJLA Washington, DC ABC 10 LIVE TO TAPE
12 11:05 - 11:10 WGN Chicago CW 3 LIVE TO TAPE
13 11:10 - 11:15 WJZY Charlotte FOX 21 LIVE TO TAPE
14 11:15 - 11:20 KETK Tyler, TX NBC 106 LIVE TO TAPE 
15 11:20 - 11:30 KOKH Oklahoma City FOX 47 LIVE TO TAPE
16 11:30 - 11:40 WOWK Charleston, WV ABC 82 LIVE TO TAPE
17 11:40 - 11:45 KXLA / KMIR - Coast to Coast Los Angeles / Statewide CA IND - NBC 2 PRE-TAPE

11:45 - 11:50 BREAK
18 11:50 - 12:00 WBIG-AM Chicago Podcast / Radio 3 PRE-TAPE
19 12:00 - 12:10 WTVO/WQRF Rockford FOX 137 LIVE TO TAPE
20 12:10 - 12:15 AIB-TV/Get Connected with Conn Atlanta CABLE/ SYND 7 PRE-TAPE
21 12:15 - 12:25 KIAH Houston CW 6 LIVE TO TAPE 
22 12:20 - 12:30 CRN - Cable Radio Network Nationally Syndicated Radio National LIVE TO TAPE
23 12:30 - 12:40 WKRN Nashville ABC 26 PRE-TAPE
24 12:40 - 12:50 WPHL Philadelphia MyTV 4 PRE-TAPE
25 12:50 - 1:00 KOLR Springfield, MO CBS 74 LIVE TO TAPE
26 Generic Generic Various Various Various PRE-TAPE
27 ANR MainStreet Radio Various Various Various PRE-TAPE
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FAM Tours: Journalists Visiting In Market
Familiarization trips (FAM) or Individual Press trips (IPT) are tours offered to media on behalf of an
organization to get the media familiar with their destination and services. 

During this quarter, we hosted one Brazillian press trip in partnership with VISIT FLORIDA; and two domestic 
press trips. 

Thank you to the industry partners:

•	 Silver Springs State Park
•	 KP Hole Park
•	 Canyons Zip Line and Adventure Park
•	 Get Up and Go Kayaking
•	 Appleton Museum of Art
•	 Juniper Springs
•	 Juliette Falls
•	 Ocala National Golf Club
•	 World Equestrian Center
•	 Hampton Inn & Suites Ocala
•	 Equus Inn
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The Ocala/Marion County VCB,  in partnership with VISIT FLORIDA, hosted a press trip in July 2025 for a Brazilian 
content creator, Caio Ramon, and his photographer/filmmaker. The creator’s account, @caiotravels is one of the 
main travel creators in Brazil with more than 1.5 million followers on Instagram. Caio has worked with Disney, 
FIFA, Havaianas, Google and Mastercard, among other big brands. 

REACH: 1.5 Million total followers on Instagram. 
MEDIA VALUE: $608,251.50

Below and on the next 4 pages is the VISIT FLORIDA report from the press trip. 

Press Trip - Brazil - Caio Ramon
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Press Trip - Brazil - Caio Ramon
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Press Trip - Brazil - Caio Ramon
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Press Trip - Brazil - Caio Ramon
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Press Trip - Brazil - Caio Ramon
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In February 2025, in partnership with VISIT FLORIDA, the OMCVCB hosted an international press trip in 
conjunction with Florida Huddle and Ecounter in Ocala/Marion County. One of the media that attended was 
Andrew Dent, Editor-in-chief for Family Traveller. 

Family Traveller is a publications with reach in UK, USA, Canada, Germany and ASIA.

Below and on the next page is the portion of the article that highlights Ocala/Marion County. 

Press Trip - VISIT FLORIDA Huddle

9 best ziplining parks across the US for your next family vacation

Family Traveller



Page 15 of 65

OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU

9 best ziplining parks across the US for your next family vacation

Family Traveller
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Southern Living posted an article highlighting Ocala/Marion County as lesser known Florida destination. The 
story used imagery provided by the Ocala/Marion County VCB and highlighted the destination. 

This article was also published on two other platforms including Yahoo and AOL.
TOTAL REACH: 149,652,548
TOTAL MEDIA VALUE: $1,384,286.07 

Below and on the next 8 pages is the article. 

Additional Earned Media - Southern Living

The Gorgeous, Adventure-Filled Florida Town You’ve Never Heard 
Of
Southern Living
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The Gorgeous, Adventure-Filled Florida Town You’ve Never Heard 
Of
Southern Living
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The Gorgeous, Adventure-Filled Florida Town You’ve Never Heard 
Of
Southern Living
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The Gorgeous, Adventure-Filled Florida Town You’ve Never Heard 
Of
Southern Living
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The Gorgeous, Adventure-Filled Florida Town You’ve Never Heard 
Of
Southern Living
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The Gorgeous, Adventure-Filled Florida Town You’ve Never Heard 
Of
Southern Living
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The Gorgeous, Adventure-Filled Florida Town You’ve Never Heard 
Of
Southern Living



Page 23 of 65

OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU

PU
BLIC  RELATIO

N
S

The Gorgeous, Adventure-Filled Florida Town You’ve Never Heard 
Of
Southern Living
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The Gorgeous, Adventure-Filled Florida Town You’ve Never Heard 
Of
Southern Living
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Southern Living posted an article highlighting places to vacation in the Fall in Florida. The story used imagery 
provided by the Ocala/Marion County VCB and highlighted the destination. 

This article was also published on two other platforms including Yahoo and AOL.
TOTAL REACH: 60,165,007
TOTAL MEDIA VALUE: $556,526.31 

Below and on the next page is the portion of the article highlighting the destination. 

Additional Earned Media - Southern Living

The Most Underrated Fall Escapes In Florida, According 
To Floridians
Southern Living



Page 26 of 65

OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU

PU
BLIC  RELATIO

N
S

The Most Underrated Fall Escapes In Florida, According 
To Floridians
Southern Living
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Print And Digital Earned Media

Notation: The Media Value Equivalent totals $3,655,932.28 for July-September 
2025. The total reach is 282,695,664 
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SOCIAL MEDIA

Overview

The OMCVCB has a daily presence across various social media channels. This section provides the analytics 
and reporting for these social media platforms. The data compares this quarter, July 1, 2025 - September 30, 
2025, to the previous quarter (April 1, 2025 - June 30, 2025).
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PHOTO CREDIT: @meetthebeesonsIG)
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Overview: Engagements
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Instagram
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Top Posts
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Instagram: Growth
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Instagram: Competitors
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To gauge our brand’s success, we compare the Ocala/Marion County social profile performances to nearby 
competing markets. These include: Visit Gainesville, Discover Crystal River and Florida’s Sports Coast. Below is 
their overall growth and performance compared to Ocala/Marion.
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Top Posts
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App

App: OcalaMarion Travel Guide
Below and on the following page is reporting for July 1 - September 30, 2025 on the OcalaMarion Travel 
Guide. This tourism app is available to download in the Apple App Store and Google Play Store. 

Directly below is a map indicating where app downloads originated during this time period.
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App: OcalaMarion Travel Guide
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Marion Insider’s Guide M
ARION INSIDER’S GUIDE

Social Media

YouTube

OcalaMarion.com

Impressions: 304,936
Engagements: 10,580
Post Link Clicks: 1,768

The Marion Insider’s Guide serves as a new platform (launched 
June 2024) to reach visitors, and potential visitors, to bring to 
life experiences in Ocala/Marion County that may not be easily 
experienced via written word or imagery.  This project is a video-
based program that exists in both short form (for Social Media) and 
long form ( for YouTube). These videos complement blog content on 
OcalaMarion.com and promote the OcalaMarion Travel Guide App.

Below is data detailing the performance of the Marion Insider’s Guide 
project from October 1, 2024 - September 30, 2025. 

Impressions: 53,138
Views: 726,212
Watch Time: 35,505.1 hrs

Total pageviews for Marion Insider’s Guide related content on OcalaMarion.com.
Pageviews: 24,287

Post performance on social media platforms promoting the series. 

Published full episodes performance on YouTube. 
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WEBSITE

The data in this portion of the report compares this quarter, July 1 - September 30, 2025, to the same time 
last year, July 1 - September 30, 2024. 
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The graph below indicates events that occured by users during the quarter. These include actions like 
pageviews, engagement, first visit, newsletter sign-up and partner referrals. Ocala Marion County

Ocala Marion County - GA4

 Analytics

© 2025 Google | Analytics home | Terms of Service | Privacy Policy | 

Event count by Event name over time Day
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13 20 27 03
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10 17 24 31 07
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14 21 28 0

20K
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Total pageview page_view session_start user_engagement first_visit

Event count by Event name

pageview

page_view

session_start

user_engageme
nt

first_visit

0 200K 400K 600K 800K

Custom range Previous year

Rows per page: Go to: 1-10 of 17

792,937 (32.33%) 116,345 (46.04%) 6.83 $0.00 (–)

795,511 (30.8%) 114,889 (38.8%) 6.93 $0.00 (–)

-0.32% 1.27% -1.54% 0%

552,819 (22.54%) 252,389 (99.89%) 2.21 $0.00 (–)
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-10.06% -14.72% 5.71% 0%
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-9.81% -14.67% 5.99% 0%
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0.39% -1.3% 2.08% 0%
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5,230 (0.2%) 3,822 (1.29%) 1.37 $0.00 (–)
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Blogs: Driving Visitors To 
Ocalamarion.com Through Content
To drive more traffic to OcalaMarion.com and boost Search Engine Optimization (SEO), the OMCVCB is posts 
blogs. In addition to boosting SEO, unique content in blogs personalizes Ocala/Marion County’s messaging and 
increases organic visits. To make more of the blogs relevant and utlitize already established SEO, we also heavily 
updated previous blogs to include information/activities currently available to visitors and residents. 

•	 Labor Day Weekend
•	 Fall Festivities
•	 Pumpkin Patches
•	 Halloween Festivities
•	 Essential Guide to Thrifting
•	 Tis the Season

Below are examples of the updated blogs on the website.

Updated Blogs

W
EBSITE

•	 Best Places to Eat Healthy
•	 Best Donuts
•	 Seafood Restaurants

New Blogs
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Top Visited Pages
Below is a list of the top visited pages on the website during this time period. W

EBSITE

Ocala Marion County

Ocala Marion County - GA4

 Analytics

© 2025 Google | Analytics home | Terms of Service | Privacy Policy | 

Views by Page path and screen class over time Day

06
Jul

13 20 27 03
Aug

10 17 24 31 07
Sep

14 21 28 0

5K

10K

15K

20K

Total / /events/ /directory/silver-glen-springs-recreation-area/ /blog/natural-springs-must-do-activities-in-marion-county/ /things-to-do/

Rows per page: Go to: 1-10 of 3416

41,504 (7.51%) 26,389 (10.54%) 1.57 17s 108,060 (4.41%) 0.00 (0%) $0.00 (–)

65,718 (10.69%) 41,725 (14.19%) 1.58 13s 169,926 (6.58%) 0.00 (0%) $0.00 (–)

-36.85% -36.75% -0.14% 31.36% -36.41% 0% 0%

39,930 (7.22%) 16,600 (6.63%) 2.41 1m 20s 103,487 (4.22%) 0.00 (0%) $0.00 (–)

39,918 (6.49%) 19,473 (6.62%) 2.05 1m 00s 104,343 (4.04%) 0.00 (0%) $0.00 (–)

0.03% -14.75% 17.34% 33.4% -0.82% 0% 0%

39,394 (7.13%) 25,373 (10.13%) 1.55 37s 178,406 (7.27%) 9,017.00 (15.04%) $0.00 (–)

30,446 (4.95%) 21,111 (7.18%) 1.44 35s 141,345 (5.47%) 5,941.00 (11.78%) $0.00 (–)

29.39% 20.19% 7.66% 2.92% 26.22% 51.78% 0%

24,718 (4.47%) 15,264 (6.1%) 1.62 26s 160,720 (6.55%) 327.00 (0.55%) $0.00 (–)

23,808 (3.87%) 12,760 (4.34%) 1.87 37s 157,323 (6.09%) 459.00 (0.91%) $0.00 (–)

3.82% 19.62% -13.21% -29.02% 2.16% -28.76% 0%

23,760 (4.3%) 16,774 (6.7%) 1.42 12s 180,378 (7.35%) 348.00 (0.58%) $0.00 (–)

11,927 (1.94%) 7,071 (2.4%) 1.69 43s 121,572 (4.71%) 438.00 (0.87%) $0.00 (–)

99.21% 137.22% -16.02% -70.09% 48.37% -20.55% 0%

20,313 (3.67%) 17,569 (7.02%) 1.16 5s 58,403 (2.38%) 0.00 (0%) $0.00 (–)

4,917 (0.8%) 3,811 (1.3%) 1.29 32s 13,537 (0.52%) 0.00 (0%) $0.00 (–)

313.12% 361.01% -10.39% -82.1% 331.43% 0% 0%

15,417 (2.79%) 10,253 (4.1%) 1.50 38s 68,178 (2.78%) 3,631.00 (6.06%) $0.00 (–)

7,421 (1.21%) 5,404 (1.84%) 1.37 34s 33,178 (1.28%) 1,403.00 (2.78%) $0.00 (–)

107.75% 89.73% 9.5% 11.35% 105.49% 158.8% 0%

8,472 (1.53%) 3,930 (1.57%) 2.16 1m 08s 125,841 (5.13%) 931.00 (1.55%) $0.00 (–)

8,361 (1.36%) 4,758 (1.62%) 1.76 44s 90,829 (3.52%) 448.00 (0.89%) $0.00 (–)

1.33% -17.4% 22.68% 55.56% 38.55% 107.81% 0%

7,266 (1.31%) 4,930 (1.97%) 1.47 1m 25s 23,792 (0.97%) 151.00 (0.25%) $0.00 (–)

9,243 (1.5%) 6,532 (2.22%) 1.42 1m 20s 31,207 (1.21%) 192.00 (0.38%) $0.00 (–)

-21.39% -24.53% 4.16% 5.57% -23.76% -21.35% 0%

7,191 (1.3%) 5,153 (2.06%) 1.40 1m 05s 21,593 (0.88%) 224.00 (0.37%) $0.00 (–)

53,264 (8.67%) 40,791 (13.87%) 1.31 19s 158,512 (6.14%) 734.00 (1.46%) $0.00 (–)

-86.5% -87.37% 6.87% 230.36% -86.38% -69.48% 0%

Search…


10 1
 

Views Active users Views per active user Average engagement time per active user Event count
All events



Key events
All events



Total revenue

552,819

vs. 614,666

-10.06%

250,356

vs. 294,091

-14.87%

2.21

vs. 2.09

5.65%

57s

vs. 48s

16.86%

2,452,920

vs. 2,582,918

-5.03%

59,938.00

vs. 50,440.00

18.83%

$0.00

vs. $0.00

Go to report





Page path and screen class




SHOW ALL ROWS

Total

1 /

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change

2 /events/

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change

3 /directory/silver-glen-springs-recreation-area/

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change

4 /things-to-do/

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change

5 /things-to-do/outdoors/

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change

6 /things-to-do/equestrian/

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change

7 /directory/juniper-springs-recreation-area/

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change

8 /food-drink/

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change

9 /blog/tubing-guide/

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change

10 /blog/natural-springs-must-do-activities-in-marion-county/

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change



Send feedback

Add comparison


 

Add filter


A

All Users

Pages and screens: Page path and screen class

Custom
Jul 1 - Sep 30, 2025

Compare: Jul 1 - Sep 30, 2024 
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Partner Pages
OcalaMarion.com has hundreds of directory listings on the wesbite. The table below displays the top visited 
directory listing pages (partner pages) during the quarter.  

There was a total of 171,549 visits to partner directory pages. 

W
EBSITEOcala Marion County

Ocala Marion County - GA4

 Analytics

© 2025 Google | Analytics home | Terms of Service | Privacy Policy | 

Views by Page path and screen class over time Day

06
Jul

13 20 27 03
Aug

10 17 24 31 07
Sep

14 21 28 0

1K

2K

3K

4K

Total /directory/silver-glen-springs-recreation-area/ /directory/juniper-springs-recreation-area/ /directory/rainbow-river-bungalows/ /directory/salt-springs-recreation-area/ /directory/canyons-zip-line-and-adventure-park/

Rows per page: Go to: 1-10 of 1504

39,394 (22.96%) 25,373 (23.66%) 1.55 37s 178,406 (23.22%) 9,017.00 (21.54%) $0.00 (–)

30,446 (20.15%) 21,111 (21.11%) 1.44 35s 141,345 (20.06%) 5,941.00 (17.25%) $0.00 (–)

29.39% 20.19% 7.66% 2.92% 26.22% 51.78% 0%

15,417 (8.99%) 10,253 (9.56%) 1.50 38s 68,178 (8.87%) 3,631.00 (8.67%) $0.00 (–)

7,421 (4.91%) 5,404 (5.4%) 1.37 34s 33,178 (4.71%) 1,403.00 (4.07%) $0.00 (–)

107.75% 89.73% 9.5% 11.35% 105.49% 158.8% 0%

6,547 (3.82%) 4,710 (4.39%) 1.39 30s 30,073 (3.91%) 1,541.00 (3.68%) $0.00 (–)

3,080 (2.04%) 2,415 (2.41%) 1.28 29s 13,564 (1.93%) 628.00 (1.82%) $0.00 (–)

112.56% 95.03% 8.99% 1.63% 121.71% 145.38% 0%

6,302 (3.67%) 4,644 (4.33%) 1.36 19s 32,245 (4.2%) 3,519.00 (8.41%) $0.00 (–)

4,071 (2.69%) 3,245 (3.24%) 1.25 19s 24,613 (3.49%) 2,555.00 (7.42%) $0.00 (–)

54.8% 43.11% 8.17% -2.76% 31.01% 37.73% 0%

4,269 (2.49%) 3,208 (2.99%) 1.33 27s 20,306 (2.64%) 1,391.00 (3.32%) $0.00 (–)

2,871 (1.9%) 2,259 (2.26%) 1.27 25s 13,647 (1.94%) 910.00 (2.64%) $0.00 (–)

48.69% 42.01% 4.71% 7.69% 48.79% 52.86% 0%

2,316 (1.35%) 1,701 (1.59%) 1.36 42s 9,702 (1.26%) 386.00 (0.92%) $0.00 (–)

2,496 (1.65%) 1,888 (1.89%) 1.32 42s 10,615 (1.51%) 425.00 (1.23%) $0.00 (–)

-7.21% -9.9% 2.99% -1.14% -8.6% -9.18% 0%

1,808 (1.05%) 1,410 (1.31%) 1.28 32s 6,880 (0.9%) 315.00 (0.75%) $0.00 (–)

2,242 (1.48%) 1,793 (1.79%) 1.25 34s 8,709 (1.24%) 379.00 (1.1%) $0.00 (–)

-19.36% -21.36% 2.55% -3.38% -21% -16.89% 0%

1,716 (1%) 1,305 (1.22%) 1.31 32s 8,416 (1.1%) 650.00 (1.55%) $0.00 (–)

1,924 (1.27%) 1,496 (1.5%) 1.29 28s 9,938 (1.41%) 591.00 (1.72%) $0.00 (–)

-10.81% -12.77% 2.24% 14.69% -15.31% 9.98% 0%

1,553 (0.91%) 1,233 (1.15%) 1.26 34s 6,545 (0.85%) 261.00 (0.62%) $0.00 (–)

2,344 (1.55%) 1,849 (1.85%) 1.27 35s 10,478 (1.49%) 420.00 (1.22%) $0.00 (–)

-33.75% -33.32% -0.65% -2.31% -37.54% -37.86% 0%

1,552 (0.9%) 1,229 (1.15%) 1.26 27s 6,575 (0.86%) 364.00 (0.87%) $0.00 (–)

1,656 (1.1%) 1,317 (1.32%) 1.26 26s 7,393 (1.05%) 370.00 (1.07%) $0.00 (–)

-6.28% -6.68% 0.43% 4.03% -11.06% -1.62% 0%

directory
 

10 1
 

Views Active users Views per active user Average engagement time per active user Event count
All events



Key events
All events



Total revenue

171,549

vs. 151,085

13.54%

107,229

vs. 100,019

7.21%

1.60

vs. 1.51

5.91%

36s

vs. 35s

1.37%

768,340

vs. 704,491

9.06%

41,867.00

vs. 34,450.00

21.53%

$0.00

vs. $0.00

Go to report





Page path and screen class




SHOW ALL ROWS

Total

1 /directory/silver-glen-springs-recreation-area/

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change

2 /directory/juniper-springs-recreation-area/

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change

3 /directory/salt-springs-recreation-area/

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change

4 /directory/rainbow-river-bungalows/

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change

5 /directory/canyons-zip-line-and-adventure-park/

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change

6 /directory/ocala-historic-downtown-square/

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change

7 /directory/silver-springs-state-park/

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change

8 /directory/rainbow-springs-campground/

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change

9 /directory/rainbow-springs-state-park/

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change

10 /directory/world-equestrian-center/

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change



Send feedback

Add comparison


 

Add filter


A

All Users

Pages and screens: Page path and screen class

Custom
Jul 1 - Sep 30, 2025

Compare: Jul 1 - Sep 30, 2024 
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Where Audience Lives

By City
The data indicates that the majority of website users had their location set as Orlando, Ocala, Miami, 
Jacksonville, New York, Tampa, and Atlanta.

W
EBSITE

By Country
Most of the website use comes from people located in the United States. The data indicates that the 
majority of international users of the website that are located in Canada, the Netherlands, China, the UK, 
India, and Singapore.
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User Devices

W
EBSITE

Ocala Marion County

Ocala Marion County - GA4

 Analytics

© 2025 Google | Analytics home | Terms of Service | Privacy Policy | 

Active users by Device category over time Day

06
Jul

13 20 27 03
Aug

10 17 24 31 07
Sep

14 21 28 0

2K

4K

6K

8K

10K

Total mobile desktop tablet smart tv

Rows per page: 1-4 of 4

188,478 (75.28%) 187,001 (76.02%) 132,564 (71.88%) 51.42% 0.70 48s 1,749,121 (71.31%) 42,198.00 (70.4%) $0.00 (–)

223,882 (76.13%) 220,195 (75.85%) 136,383 (73.74%) 47.44% 0.61 40s 1,820,475 (70.48%) 34,755.00 (68.9%) $0.00 (–)

-15.81% -15.07% -2.8% 8.4% 15.46% 19.89% -3.92% 21.42% 0%

54,052 (21.59%) 51,797 (21.06%) 47,708 (25.87%) 66.29% 0.88 1m 29s 641,354 (26.15%) 16,519.00 (27.56%) $0.00 (–)

61,945 (21.06%) 60,195 (20.73%) 44,137 (23.86%) 57.54% 0.71 1m 20s 685,605 (26.54%) 14,534.00 (28.81%) $0.00 (–)

-12.74% -13.95% 8.09% 15.22% 23.87% 11.97% -6.45% 13.66% 0%

7,280 (2.91%) 7,173 (2.92%) 3,968 (2.15%) 45.33% 0.55 50s 62,365 (2.54%) 1,220.00 (2.04%) $0.00 (–)

10,131 (3.44%) 9,914 (3.41%) 5,396 (2.92%) 42.36% 0.53 41s 76,786 (2.97%) 1,151.00 (2.28%) $0.00 (–)

-28.14% -27.65% -26.46% 7.01% 2.33% 24.23% -18.78% 5.99% 0%

19 (<0.01%) 19 (<0.01%) 7 (<0.01%) 36.84% 0.37 44s 80 (<0.01%) 1.00 (<0.01%) $0.00 (–)

14 (<0.01%) 13 (<0.01%) 5 (<0.01%) 35.71% 0.36 47s 52 (<0.01%) 0.00 (0%) $0.00 (–)

35.71% 46.15% 40% 3.16% 3.16% -6.82% 53.85% 0% 0%

Search…


10

Active users New users Engaged
sessions

Engagement
rate

Engaged sessions per
active user

Average engagement time
per active user

Event count
All events



Key events
All events



Total
revenue

250,356

vs. 294,091

-14.87%

245,990

vs. 290,317

-15.27%

184,425

vs. 184,960

-0.29%

54.14%

vs. 48.87%

10.79%

0.74

vs. 0.63

17.13%

57s

vs. 48s

16.86%

2,452,920

vs. 2,582,918

-5.03%

59,938.00

vs. 50,440.00

18.83%

$0.00

vs. $0.00

Go to report





Device category




SHOW ALL ROWS

Total

1 mobile

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change

2 desktop

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change

3 tablet

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change

4 smart tv

Jul 1 - Sep 30, 2025

Jul 1 - Sep 30, 2024

% change



Send feedback

Add comparison


 

Add filter


A

All Users

Tech details: Device category

Custom
Jul 1 - Sep 30, 2025

Compare: Jul 1 - Sep 30, 2024 
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Visitation And Performance By Month

W
EBSITEJuly

August

September

Total of 50,031 clicks to partner websites
Total of 178 newsletter signups

Total of 962 visitor guide requests through the website
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Monthly Email Newsletters

W
EBSITEJuly

August

September
New monthly reporting format introduced in September.


