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PUBLIC RELATIONS

Press Releases
VISIT FLORIDA
As part of the ongoing state tourism initiatives through Visit Florida, the Ocala/Marion County Visitors and 
Convention Bureau (OMCVCB) fulfills press release requests highlighting tourism activities throughout 
the destination. Visit Florida uses these press releases as part of larger media pitches both nationally and 
internationally. 

•	 What’s New Summer
•	 Sundowner Spots

OMCVCB
•	 2024 Marketing Asistance Funding Program
•	 NTTW press release - record month
•	 Press Release - Gateway Updates 
•	 Marion County Launches New Tourism Video Series
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Meltwater: Media Exposure
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Meltwater: Public Relations Pick-Up

The graph to the left shows the potential 
media reach from April 1 - June 30, 2024 
including the topics that garnered the 
most interest within the destination.

The OMCVCB uses the media monitoring system, Meltwater, which allows for us to monitor online 
sentiment with our audiences, send out press releases and search for media outlets that are talking about 
the destination. 

The following graph shows the media exposure from April 1 - June 30, 2024, including media topics and key 
words that were trending during this time period.
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Meltwater: Geographical Pick Up
The following heat map shows the locations where the topic of outdoor adventure in our area is trending 
domestically from April 1 - June 30, 2024.

The following heat map shows the locations where the topic of outdoor adventure in our area is trending 
globally from April 1 - June 30, 2024.
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Satellite Media Tour (SMT): VF Co-Op 
Adventure Travel - Kinga Phillips
The Ocala/Marion County VCB submitted a pitch and was selected to partcipate in a Satellite Media Tour (SMT) 
Co-Op with VISIT FLORIDA that focused on adventure travel in Florida.

Cost: $10,000

Results:
Audience Total: 25,769,275 
Total Ad Value: $803,405
Total Placements: 4,054

About SMTs:
SMTs are a PR technique used to connect brands/DMOs with consumers by conducting a series of television, 
radio and online interviews, both live and taped. Working with selected hosts, SMTs take place throughout one 
day, from a studio or remote location, and the timing coincides with morning and afternoon news programs. 
While stations are in control of conducting the interviews, suggested messaging and questions are provided to 
each producer prior to the SMT.

Below and on the next page is reporting from VISIT FLORIDA on the results of the SMT.
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Satellite Media Tour (SMT): VF Co-Op 
Adventure Travel - Kinga Phillips
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FAM Tours: Journalists Visiting In Market
Familiarization trips (FAM) or Individual Press trips (IPT) are tours offered to media on behalf of an
organization to get the media familiar with their destination and services. 

During this quarter two press trips visited the destination, both in partnership with VISIT FLORIDA. Below is a 
summary of the trips and the industry partners who offered assistance in hosting the media. 

Thank you to the industry partners:

•	 KP Hole Park
•	 Silver Springs State Park
•	 World Equestrian Center
•	 The Equestrian Hotel
•	 Stirrups Restaraunt
•	 Canyons Zip Line & Adventure Park
•	 Appleton Museum
•	 Don Garlits Museum of Drag Racing
•	 Gypsy Gold Horse Farm
•	 Rainbow Springs State Park
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OMCVCB assisted VISIT FLORIDA on a domestic media trip for an editor for AAA, with a confirmed article 
featuring a roundup of nature parks in Florida in The Extra Mile, which receives 300,000 visits per month. 
Additionally, the content will also be distributed in an email sent to 500,000 AAA members.

The reporting from VISIT FLORIDA is not available yet. 

Domestic FAM - The Extra Mile AAA

OMCVCB partnered with VISIT FLORIDA to host a Brazilian travel content producer and her film maker, June 21-
24 to produce content for the TV shows and for her social media channels. The content producer is presenter 
of a weekly program on a Brazilian tv news network with 1 million impressions, and a Travel program shown on 
Travel Box Brazil, a national network with 10 million subscribers. 

The focus of the content is soft or low impact adventure, art and culture, ecotourism, culinary, heritage and 
history, luxury, small town charm.

Reach: 143 K followers on Instagram, @pattyleoneoficial; 32 K subscribers on You Tube channel PATTY LEONE 
TOP TRAVELS and 2.5 K on Facebook Patty Leone Top Travels.

 The reporting from VISIT FLORIDA is not available yet. 

Brazil FAM - Patty Leone
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The OMCVCB hosted a group of 10 media from the US, Canada, UK, Germany, Brazil, and Mexico and two VISIT
FLORIDA team members in September 2023. VISIT FLORIDA worked with Brightline to highlight Brightline as a
gateway between South Florida and Central Florida, showcasing Ft. Lauderdale as a destination to stay in South
Florida and Ocala/Marion County as a destination to stay in Central Florida.

Below and on the next 12 pages is an article published in June 2024 in Good Grit by one of the
journalist who attenteded the FAM, Rebecca Deurlein.

TOTAL REACH: 14,483,139 
TOTAL EARNED MEDIA VALUE: $133,969.04

International FAM - Brightline

Good Grit Magazine
Travel Like a Local: Ocala, FL
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Good Grit Magazine
Travel Like a Local: Ocala, FL
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Good Grit Magazine
Travel Like a Local: Ocala, FL
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This article is an updated and republished article in Southern Living highlighting various activities to do in Ocala/
Marion County. The author previously reached out to the OMCVCB for information and photos to use for this 
coverage. 

TOTAL REACH:    14,483,139 
TOTAL EARNED MEDIA VALUE: $133,969.04

Additional Earned Media

Southern Living 
13 Things To Do In Ocala, Florida
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Print And Digital Earned Media

Notation: The Media Value Equivalent totals $2,743,979.55 for April - June 2024. 
The total reach is 654,752,877.



Page 26 of 63

OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU

SOCIAL MEDIA

Overview

The OMCVCB has a daily presence across various social media channels. This section provides the analytics 
and reporting for these social media platforms. The data compares this quarter, April 1-June 30, 2024 to the 
previous quarter (January 1 - March 31, 2024).



Page 27 of 63

OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU
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Overview: Messages SO
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PHOTO CREDIT: @meetthebeesonsIG)
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User Generated Content
Leveraging Social Media

The following are examples of User Generated Content assets acquired in this quarter using CrowdRiff:
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Top Posts
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To gauge our brand’s success, we compare the Ocala/Marion County social profile performances to nearby 
competing markets. These include: Visit Gainesville, Discover Crystal River and Florida’s Sports Coast. Below is 
their overall growth and performance compared to Ocala/Marion.
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Top Posts
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Top Posts
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App

App: OcalaMarion Travel Guide
Below and on the following page is reporting for April 1 - June 30, 2024 on the OcalaMarion Travel Guide. 
This tourism app is available to download in the Apple App Store and Google Play Store. 

Directly below is a map indicating where app downloads originated during this time period.
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App

App: OcalaMarion Travel Guide
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WEBSITE

The data in this portion of the report compares this quarter, April 1 - June 30, 2024 to the same time last 
year, April 1 - June 30, 2023. The OcalaMarion.com refresh went live on February 29, 2024. 
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The graph below indicates events that occured by users during the quarter. These include actions like 
pageviews, engagement, first visit, newsletter sign-up and partner referrals. Ocala Marion County

Ocala Marion County - GA4

 Analytics

© 2024 Google | Analytics home | Terms of Service | Privacy Policy | 

Event count by Event name over time Day
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Blogs: Driving Visitors To 
Ocalamarion.com Through Content
To drive more traffic to OcalaMarion.com and boost Search Engine Optimization (SEO), the OMCVCB is posting 
more blogs to the website. In addition to boosting SEO, unique content in blogs personalizes Ocala/Marion 
County’s messaging and increases organic visits. 

To make more of the blogs relevant and utlitize already established SEO, we also heavily updated previous 
blogs to include information/activities currently available to visitors and residents. 

•	 Spring Events Are Blooming in Ocala/Marion County, Florida
•	 Top 5 Natural Wonders for Canoers & Kayakers
•	 A Guide to Glass-Bottom Boat Rides at Silver Springs State Park

Below are examples of the updated blogs on the website.

Updated Blogs

W
EBSITE

•	 The Ultimate Guide to Brunch Restaurants in Ocala
New Blog
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Top Visited Pages
Below is a list of the top visited pages on the website during this time period. W

EBSITE

Ocala Marion County

Ocala Marion County - GA4

 Analytics
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Partner Pages
OcalaMarion.com has hundreds of directory listings on the wesbite. The table below displays the top visited 
directory listing pages (partner pages) during the quarter.  

There was a total of 174,358 visits to partner directory pages. 

W
EBSITEOcala Marion County

Ocala Marion County - GA4

 Analytics
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11,971 8,859 1.35 43s 46,333 1,773.00 $0.00

163.48% 152.26% 4.45% -16.21% 224.25% 286.07% 0%

9,264 6,694 1.38 40s 42,327 1,820.00 $0.00

3,638 2,898 1.26 41s 13,644 462.00 $0.00

154.65% 130.99% 10.24% -3.21% 210.22% 293.94% 0%

6,012 4,595 1.31 30s 31,875 2,034.00 $0.00

1,965 1,569 1.25 30s 8,900 864.00 $0.00

205.95% 192.86% 4.47% -0.93% 258.15% 135.42% 0%

5,010 3,873 1.29 23s 30,421 3,114.00 $0.00

139 114 1.22 28s 684 94.00 $0.00

3,504.32% 3,297.37% 6.09% -17.65% 4,347.51% 3,212.77% 0%

3,082 2,489 1.24 36s 12,625 543.00 $0.00

2,191 1,797 1.22 30s 7,513 384.00 $0.00

40.67% 38.51% 1.56% 21.15% 68.04% 41.41% 0%

2,906 2,297 1.27 28s 14,060 1,061.00 $0.00

2,132 1,677 1.27 28s 8,049 651.00 $0.00

36.3% 36.97% -0.49% 3.19% 74.68% 62.98% 0%

2,897 2,245 1.29 38s 12,979 551.00 $0.00

2,098 1,728 1.21 35s 7,802 385.00 $0.00

38.08% 29.92% 6.28% 9.4% 66.35% 43.12% 0%

2,888 2,166 1.33 44s 12,213 473.00 $0.00

2,202 1,723 1.28 37s 7,923 349.00 $0.00

31.15% 25.71% 4.33% 19.77% 54.15% 35.53% 0%

2,219 1,735 1.28 30s 10,899 500.00 $0.00

966 796 1.21 26s 4,105 277.00 $0.00

129.71% 117.96% 5.39% 14.94% 165.51% 80.51% 0%

1,937 1,538 1.26 43s 7,296 410.00 $0.00

318 256 1.24 34s 818 78.00 $0.00

509.12% 500.78% 1.39% 28.38% 791.93% 425.64% 0%

/directory_  10 1  

Views Users Views per user Average engagement time Event count
All events 

Key events
All events 

Total revenue

Go to report 

Page path and screen class 

 SHOW ALL ROWS

1 /directory/silver-glen-springs-recreation-area/

Apr 1 - Jun 30, 2024

Apr 1 - Jun 30, 2023

% change

2 /directory/juniper-springs-recreation-area/

Apr 1 - Jun 30, 2024

Apr 1 - Jun 30, 2023

% change

3 /directory/rainbow-springs-campground/

Apr 1 - Jun 30, 2024

Apr 1 - Jun 30, 2023

% change

4 /directory/rainbow-river-bungalows/

Apr 1 - Jun 30, 2024

Apr 1 - Jun 30, 2023

% change

5 /directory/silver-springs-state-park/

Apr 1 - Jun 30, 2024

Apr 1 - Jun 30, 2023

% change

6 /directory/canyons-zip-line-and-adventure-park/

Apr 1 - Jun 30, 2024

Apr 1 - Jun 30, 2023

% change

7 /directory/rainbow-springs-state-park/

Apr 1 - Jun 30, 2024

Apr 1 - Jun 30, 2023

% change

8 /directory/ocala-historic-downtown-square/

Apr 1 - Jun 30, 2024

Apr 1 - Jun 30, 2023

% change

9 /directory/salt-springs-recreation-area/

Apr 1 - Jun 30, 2024

Apr 1 - Jun 30, 2023

% change

10 /directory/rainbow-springs-state-park-natural-springs/

Apr 1 - Jun 30, 2024

Apr 1 - Jun 30, 2023

% change

 Send feedback

Add comparison

Pages and screens: Page path and screen class 

Add �lter

A

All Users

Custom
Apr 1 - Jun 30, 2024

Compare: Apr 1 - Jun 30, 2023 
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OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU

Where Audience Lives

By City
The data indicates that the majority of users of the website had their location set as Orlando, Miami, 
Atlanta, Ocala, New York, Tampa and Jacksonville.

W
EBSITE

By Country
Most of the website use comes from people located in the United States. The data indicates that the 
majority of users of the website that are international are located in Canada, the UK, Germany, Puerto 
Rico, India and Brazil.
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User Devices

W
EBSITE

Ocala Marion County

Ocala Marion County - GA4

 Analytics

© 2024 Google | Analytics home | Terms of Service | Privacy Policy | 

Users by Device category over time Day

07
Apr

14 21 28 05
May

12 19 26 02
Jun

09 16 23 30
0

2K

4K

6K

8K

10K

12K

mobile desktop tablet smart tv

Users by Device category

mobile

desktop

tablet

smart tv

0 100K 200K 300K

Custom range Same period last year

Rows per page: 1-4 of 4

371,045

vs. 239,051

55.22%

370,267

vs. 236,985

56.24%

233,537

vs. 147,025

58.84%

50.1%

vs. 49.69%

0.84%

0.63

vs. 0.62

2.34%

51s

vs. 44.12

16.12%

2,829,484

vs. 1,476,090

91.69%

73,537.00

vs. 28,046.00

162.2%

$0.00

vs. $0.00

287,455 287,752 176,427 48.23% 0.61 43s 2,076,830 54,256.00 $0.00

189,665 187,922 108,415 46.38% 0.57 34s 1,083,306 18,179.00 $0.00

51.56% 53.12% 62.73% 3.98% 7.37% 24.59% 91.71% 198.45% 0%

73,660 72,397 55,968 60.76% 0.76 1m 21s 679,681 17,821.00 $0.00

42,176 40,783 33,919 66.35% 0.80 1m 24s 342,165 8,744.00 $0.00

74.65% 77.52% 65% -8.42% -5.52% -2.58% 98.64% 103.81% 0%

10,239 10,098 5,549 46.57% 0.54 54s 72,862 1,459.00 $0.00

8,437 8,244 4,722 49.16% 0.56 49s 50,415 1,121.00 $0.00

21.36% 22.49% 17.51% -5.27% -3.17% 8.45% 44.52% 30.15% 0%

21 20 14 66.67% 0.67 26s 111 1.00 $0.00

36 36 13 28.89% 0.36 39s 204 2.00 $0.00

-41.67% -44.44% 7.69% 130.77% 84.62% -33.02% -45.59% -50% 0%

Search…_ 10

Users New
users

Engaged
sessions

Engagement
rate

Engaged sessions per
user

Average engagement
time

Event count
All events 

Key events
All events 

Total
revenue

Go to report 

Device category 

 SHOW ALL ROWS

1 mobile

Apr 1 - Jun 30, 2024

Apr 1 - Jun 30, 2023

% change

2 desktop

Apr 1 - Jun 30, 2024

Apr 1 - Jun 30, 2023

% change

3 tablet

Apr 1 - Jun 30, 2024

Apr 1 - Jun 30, 2023

% change

4 smart tv

Apr 1 - Jun 30, 2024

Apr 1 - Jun 30, 2023

% change

 Send feedback

Add comparison

Tech details: Device category 

Add �lter

A

All Users

Custom
Apr 1 - Jun 30, 2024

Compare: Apr 1 - Jun 30, 2023 



Page 62 of 63

OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU

Visitation And Performance By Month

W
EBSITEApril

May

June

Total of 49,565 clicks to partner websites
Total of 481 newsletter signups

Total of 944 visitor guide requests through the website

8



Page 63 of 63
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Monthly Email Newsletters

W
EBSITEApril

May

June


