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PUBLIC RELATIONS

Press Releases
VISIT FLORIDA
As part of the ongoing state tourism initiatives through VISIT FLORIDA, the Ocala/Marion County Visitors 
and Convention Bureau (OMCVCB) fulfills press release requests highlighting tourism activities throughout 
the destination. VISIT FLORIDA uses these press releases as part of larger media pitches both nationally and 
internationally. 

•	 Spring Break Alternatives
•	 Smart Fun Wellness in the Sunshine State — Educational Adventures for the Whole Family

OMCVCB
•	 Marion County Secures Major Fishing Tournament to Boost Tourism and Economy
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Meltwater: Media Exposure
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Meltwater: Public Relations Pick-Up

The OMCVCB uses the media monitoring system, Meltwater, which allows for us to monitor online 
sentiment with our audiences, send out press releases and search for media outlets that are talking about 
the destination. 

The following graph shows the media exposure from January-March 2026, including media topics and key 
words that were trending during this time period.
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Meltwater: Geographical Pick Up
The following heat map shows the locations where the topic of outdoor adventure in our area is trending 
domestically from  January-March 2026.

The following heat map shows the locations where the topic of outdoor adventure in our area is trending 
globally from  January-March 2026.
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FAM Tours: Journalists Visiting In Market
Familiarization trips (FAM) or Individual Press trips (IPT) are tours offered to media on behalf of an
organization to get the media familiar with their destination and services. 

During this quarter, we hosted three press trips in partnership with VISIT FLORIDA.  
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The Ocala/Marion County Visitors and Convention Bureau, in partnership with VISIT FLORIDA, hosted an 
international press trip from February 26 to March 1, 2026, for UK-based content creator Grace of @graces_
adventures. The trip focused on the adventurous and “lesser-known” side of Florida, specifically targeting 
solo travelers living in the UK and Ireland. This collaboration built upon a successful previous campaign with 
VISIT FLORIDA that reached over 1.1 million people, further positioning the destination as a top choice for 
international adventure seekers. 
 
REACH: 137,100 on Instagram 
 
Below are samples of social media posts from the visit. VISIT FLORIDA’s report is not yet available. 

Press Trip - @Grace_Adventure
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The Ocala/Marion County Visitors and Convention Bureau hosted freelance outdoor journalist Alex Hüfner from 
February 20–22, 2026, as part of a multi-destination Florida tour by campervan. A regular contributor to leading 
German outlets—including MYbike, CamperVans, bike-magazin.de, and the Bikers Paradise Podcast—Hüfner 
captured content focused on leisure cycling, ecotourism, and low-impact outdoor adventure. This visit aimed to 
strengthen the destination’s presence in the European market by highlighting Ocala/Marion County as a premier 
location for international campervan travel and outdoor recreation. 
 
REACH: Potential 530,000+ (Combined German Print, Online, and Podcast) 
 
 
Below are photos from the trip shared by Alex Hufner VISIT FLORIDA’s report is not yet available. 

Press Trip - Germany - CamperVan
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The Ocala/Marion County Visitors and Convention Bureau, in partnership with VISIT FLORIDA, hosted an 
international press trip March 27–30, 2026, for Mexican content creators Emilio Flores and Aline Alcaraz. 
Featuring Ocala/Marion County as part of a multi-destination Florida itinerary, the creators behind @mextop_ 
highlighted the destination’s premier outdoor and nature-based experiences. This collaboration supported 
international awareness by showcasing the region’s unique natural assets to a dedicated travel audience. 
 
REACH: 150,000 on Instagram 

Below are samples of social media posts from the visit. VISIT FLORIDA’s report is not yet available. 

Press Trip - Mexico - @MexTop_
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The Ocala/Marion County Visitors and Convention Bureau, provided information to journalist, Carrie Honaker, 
about Rainbow Springs State Park for a Travel + Leisure article in February 2026. The article was also published 
on Yahoo! and MSN Travel. 
 
REACH: 150,000 on Instagram 

Below and on the next nine pages, is the article published in travel and leisure. 

Additional Earned Media - Travel + Leisure
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This Central Florida State Park Has Glassy, 
Turquoise Water That Are 72 Degrees All Year
Travel + Leisure



Page 12 of 57

OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU

PU
BLIC  RELATIO

N
S

This Central Florida State Park Has Glassy, 
Turquoise Water That Are 72 Degrees All Year
Travel + Leisure



Page 13 of 57

OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU

PU
BLIC  RELATIO

N
S

This Central Florida State Park Has Glassy, 
Turquoise Water That Are 72 Degrees All Year
Travel + Leisure



Page 14 of 57

OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU

PU
BLIC  RELATIO

N
S

This Central Florida State Park Has Glassy, 
Turquoise Water That Are 72 Degrees All Year
Travel + Leisure



Page 15 of 57

OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU

PU
BLIC  RELATIO

N
S

This Central Florida State Park Has Glassy, 
Turquoise Water That Are 72 Degrees All Year
Travel + Leisure



Page 16 of 57

OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU

PU
BLIC  RELATIO

N
S

This Central Florida State Park Has Glassy, 
Turquoise Water That Are 72 Degrees All Year
Travel + Leisure



Page 17 of 57

OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU

PU
BLIC  RELATIO

N
S

This Central Florida State Park Has Glassy, 
Turquoise Water That Are 72 Degrees All Year
Travel + Leisure



Page 18 of 57

OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU

PU
BLIC  RELATIO

N
S

This Central Florida State Park Has Glassy, 
Turquoise Water That Are 72 Degrees All Year
Travel + Leisure



Page 19 of 57

OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU

PU
BLIC  RELATIO

N
S

This Central Florida State Park Has Glassy, 
Turquoise Water That Are 72 Degrees All Year
Travel + Leisure



Page 20 of 57

OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU

PU
BLIC  RELATIO

N
S

Print And Digital Earned Media

Notation: The Media Value Equivalent totals $4,589,732.88 for January-March 2026. The 
total reach is  444,677,322.
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SOCIAL MEDIA

Overview

The OMCVCB has a daily presence across various social media channels. This section provides the analytics 
and reporting for these social media platforms. The data compares this quarter, January 1 - March 31, 2026, to 
the previous quarter (October 1 -December 31, 2025).
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Overview: Messages SO
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PHOTO CREDIT: @meetthebeesonsIG)
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Overview: Engagements
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Top Posts
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Instagram: Publishing
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Instagram: Growth
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Instagram: Stories
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Instagram: Competitors
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To gauge our brand’s success, we compare the Ocala/Marion County social profile performances to nearby 
competing markets. These include: Visit Gainesville, Discover Crystal River and Florida’s Sports Coast. Below is 
their overall growth and performance compared to Ocala/Marion.
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Top Posts
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App

App: OcalaMarion Travel Guide
Below and on the following page is reporting for January 1- March 31, 2026 on the OcalaMarion Travel 
Guide. This tourism app is available to download in the Apple App Store and Google Play Store. 

Directly below is a map indicating where app downloads originated during this time period.
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App: OcalaMarion Travel Guide
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Marion Insider’s Guide M
ARION INSIDER’S GUIDE

Social Media

YouTube

OcalaMarion.com

Impressions: 2,050,778
Engagements: 24,735
Post Link Clicks: 2,960

The Marion Insider’s Guide serves as a new platform (launched 
June 2024) to reach visitors, and potential visitors, to bring to 
life experiences in Ocala/Marion County that may not be easily 
experienced via written word or imagery.  This project is a video-
based program that exists in both short form (for Social Media) and 
long form ( for YouTube). These videos complement blog content on 
OcalaMarion.com and promote the OcalaMarion Travel Guide App.

Below is data detailing the performance of the Marion Insider’s Guide 
project from October 1, 2025 - March 31, 2026. 

Impressions: 53,911
Views: 190,488
Watch Time: 1,490.9 hrs

Total pageviews for Marion Insider’s Guide related content on OcalaMarion.com.
Pageviews: 7,392

Post performance on social media platforms promoting the series. 

Published full episodes performance on YouTube. 
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WEBSITE

The data in this portion of the report compares this quarter, January 1, 2026 - March 31, 2026, to the same 
time last year, January 1, 2025 - March 31, 2025. 
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Events
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The graph below indicates events that occured by users during the quarter. These include actions like 
pageviews, engagement, first visit, newsletter sign-up and partner referrals. Ocala Marion County

Ocala Marion County - GA4

 Analytics

© 2026 Google | Analytics home | Terms of Service | Privacy Policy | 

Event count by Event name over time Day

04
Jan

11 18 25 01
Feb

08 15 22 01
Mar

08 15 22 29 0

20K

40K

60K

Total pageview page_view session_start user_engagement first_visit

Event count by Event name

pageview

page_view

session_start

user_engageme
nt

first_visit

0 200K 400K 600K 800K 1M

Custom range Previous year

Rows per page: Go to: 1-10 of 17

973,537 (33.53%) 116,594 (38.14%) 8.36 $0.00 (–)

846,143 (30.99%) 104,521 (37.34%) 8.11 $0.00 (–)

15.06% 11.55% 3.08% 0%

650,712 (22.41%) 305,519 (99.93%) 2.14 $0.00 (–)

631,568 (23.13%) 279,800 (99.95%) 2.27 $0.00 (–)

3.03% 9.19% -5.65% 0%

394,545 (13.59%) 305,476 (99.91%) 1.30 $0.00 (–)

365,039 (13.37%) 279,752 (99.93%) 1.31 $0.00 (–)

8.08% 9.2% -1.05% 0%

332,188 (11.44%) 140,017 (45.8%) 2.39 $0.00 (–)

348,384 (12.76%) 148,405 (53.01%) 2.37 $0.00 (–)

-4.65% -5.65% 0.88% 0%

304,493 (10.49%) 298,700 (97.7%) 1.02 $0.00 (–)

274,707 (10.06%) 273,273 (97.62%) 1.01 $0.00 (–)

10.84% 9.3% 1.41% 0%

81,715 (2.81%) 54,223 (17.74%) 1.51 $0.00 (–)

82,862 (3.04%) 55,877 (19.96%) 1.48 $0.00 (–)

-1.38% -2.96% 1.66% 0%

78,341 (2.7%) 60,851 (19.9%) 1.29 $0.00 (–)

88,486 (3.24%) 65,269 (23.32%) 1.36 $0.00 (–)

-11.47% -6.77% -5.02% 0%

52,582 (1.81%) 34,907 (11.42%) 1.51 $0.00 (–)

50,251 (1.84%) 33,940 (12.12%) 1.48 $0.00 (–)

4.64% 2.85% 1.78% 0%

12,728 (0.44%) 9,012 (2.95%) 1.41 $0.00 (–)

16,026 (0.59%) 10,918 (3.9%) 1.47 $0.00 (–)

-20.58% -17.46% -3.77% 0%

12,704 (0.44%) 9,002 (2.94%) 1.41 $0.00 (–)

16,017 (0.59%) 10,915 (3.9%) 1.47 $0.00 (–)

-20.68% -17.53% -3.81% 0%

Search…


10 1
 

Event count Total users Event count per active user Total revenue

2,903,846

vs. 2,730,040

6.37%

305,736

vs. 279,938
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9.55

vs. 9.81
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$0.00

vs. $0.00
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Go to report
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Event name




SHOW ALL ROWS

Total

1 pageview

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

2 page_view

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

3 session_start

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

4 user_engagement

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

5 first_visit

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

6 click

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

7 scroll

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

8 partner_referral

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

9 event_click

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

10 scroll_depth

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change



Send feedback

Add comparison


Events: Event name

 

Add filter


A

All Users

Custom
Jan 1 - Mar 31, 2026

Compare: Jan 1 - Mar 31, 2025 
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Blogs: Driving Visitors To 
Ocalamarion.com Through Content
To drive more traffic to OcalaMarion.com and boost Search Engine Optimization (SEO), the OMCVCB is posts 
blogs. In addition to boosting SEO, unique content in blogs personalizes Ocala/Marion County’s messaging and 
increases organic visits. To make more of the blogs relevant and utlitize already established SEO, we also heavily 
updated previous blogs to include information/activities currently available to visitors and residents. 

•	 Valentine’s Day in Ocala/Marion County
•	 St. Patrick’s Day in Ocala/Marion County
•	 Spring Events are Blooming in Ocala/Marion County

Below are examples of the updated blogs on the website.

Updated Blogs

W
EBSITE

•	 Derby Day at WEC
New Blogs

•	 Easter in Ocala/Marion County
•	 Explore Historic Downtown Ocala
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Top Visited Pages
Below is a list of the top visited pages on the website during this time period. W

EBSITE

Ocala Marion County

Ocala Marion County - GA4

 Analytics

© 2026 Google | Analytics home | Terms of Service | Privacy Policy | 

Views by Page path and screen class over time Day

04
Jan

11 18 25 01
Feb

08 15 22 01
Mar

08 15 22 29 0

5K

10K

15K

Total /events/ / /blog/best-places-to-spot-manatees-in-ocala-marion-county/ /things-to-do/ /things-to-do/outdoors/

Rows per page: Go to: 1-10 of 5408

59,297 (9.11%) 22,794 (7.49%) 2.60 1m 35s 147,824 (5.09%) 0.00 (0%) $0.00 (–)

64,926 (10.28%) 23,882 (8.58%) 2.72 1m 40s 162,867 (5.97%) 0.00 (0%) $0.00 (–)

-8.67% -4.56% -4.31% -5.08% -9.24% 0% 0%

52,514 (8.07%) 44,706 (14.7%) 1.17 7s 148,715 (5.12%) 0.00 (0%) $0.00 (–)

11,267 (1.78%) 8,047 (2.89%) 1.40 44s 30,382 (1.11%) 0.00 (0%) $0.00 (–)

366.09% 455.56% -16.11% -82.6% 389.48% 0% 0%

27,643 (4.25%) 15,848 (5.21%) 1.74 37s 210,399 (7.25%) 501.00 (0.74%) $0.00 (–)

23,827 (3.77%) 12,594 (4.52%) 1.89 44s 175,330 (6.42%) 409.00 (0.6%) $0.00 (–)

16.02% 25.84% -7.81% -16.38% 20% 22.49% 0%

25,647 (3.94%) 16,858 (5.54%) 1.52 34s 68,608 (2.36%) 0.00 (0%) $0.00 (–)

53,320 (8.44%) 34,510 (12.4%) 1.55 17s 141,859 (5.2%) 0.00 (0%) $0.00 (–)

-51.9% -51.15% -1.53% 97.8% -51.64% 0% 0%

19,116 (2.94%) 10,326 (3.4%) 1.85 40s 229,094 (7.89%) 1,410.00 (2.09%) $0.00 (–)

17,146 (2.71%) 11,108 (3.99%) 1.54 28s 157,740 (5.78%) 642.00 (0.94%) $0.00 (–)

11.49% -7.04% 19.93% 43.15% 45.24% 119.63% 0%

16,464 (2.53%) 12,694 (4.17%) 1.30 11s 47,817 (1.65%) 23.00 (0.03%) $0.00 (–)

465 (0.07%) 273 (0.1%) 1.70 53s 1,370 (0.05%) 2.00 (<0.01%) $0.00 (–)

3,440.65% 4,549.82% -23.85% -79.31% 3,390.29% 1,050% 0%

16,172 (2.49%) 11,479 (3.77%) 1.41 32s 71,962 (2.48%) 2,947.00 (4.36%) $0.00 (–)

11,290 (1.79%) 7,968 (2.86%) 1.42 35s 50,514 (1.85%) 2,096.00 (3.06%) $0.00 (–)

43.24% 44.06% -0.57% -9.69% 42.46% 40.6% 0%

10,155 (1.56%) 7,071 (2.32%) 1.44 35s 45,241 (1.56%) 2,346.00 (3.47%) $0.00 (–)

4,097 (0.65%) 3,002 (1.08%) 1.36 39s 17,921 (0.66%) 782.00 (1.14%) $0.00 (–)

147.86% 135.54% 5.23% -9.5% 152.45% 200% 0%

9,348 (1.44%) 7,136 (2.35%) 1.31 17s 47,280 (1.63%) 4,955.00 (7.33%) $0.00 (–)

10,105 (1.6%) 8,006 (2.88%) 1.26 17s 53,942 (1.98%) 6,170.00 (9.01%) $0.00 (–)

-7.49% -10.87% 3.79% -4.11% -12.35% -19.69% 0%

8,478 (1.3%) 5,620 (1.85%) 1.51 39s 100,799 (3.47%) 360.00 (0.53%) $0.00 (–)

33,656 (5.33%) 29,884 (10.73%) 1.13 8s 176,216 (6.45%) 417.00 (0.61%) $0.00 (–)

-74.81% -81.19% 33.95% 358.77% -42.8% -13.67% 0%

Search…


10 1
 

Views Active users Views per active user Average engagement time per active user Event count
All events



Key events
All events



Total revenue

650,712

vs. 631,568

3.03%

304,136

vs. 278,396

9.25%

2.14

vs. 2.27

5.69%

54s

vs. 1m 00s

9.86%

2,903,846

vs. 2,730,040

6.37%

67,595.00

vs. 68,473.00

1.28%

$0.00

vs. $0.00

Go to report





Page path and screen class




SHOW ALL ROWS

Total

1 /events/

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

2 /blog/best-places-to-spot-manatees-in-ocala-marion-county/

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

3 /things-to-do/

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

4 /

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

5 /food-drink/

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

6 /blog/destination-wedding-planning-in-ocala-marion-county/

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

7 /directory/silver-glen-springs-recreation-area/

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

8 /directory/juniper-springs-recreation-area/

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

9 /directory/rainbow-river-bungalows/

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

10 /things-to-do/outdoors/

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change



Send feedback

Add comparison


 

Add filter


A

All Users

Pages and screens: Page path and screen class

Custom
Jan 1 - Mar 31, 2026

Compare: Jan 1 - Mar 31, 2025 



Page 53 of 57

OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU

Partner Pages
OcalaMarion.com has hundreds of directory listings on the wesbite. The table below displays the top visited 
directory listing pages (partner pages) during the quarter.  

There was a total of 170,147 visits to partner directory pages. 

W
EBSITEOcala Marion County

Ocala Marion County - GA4

 Analytics

© 2026 Google | Analytics home | Terms of Service | Privacy Policy | 

Views by Page path and screen class over time Day

04
Jan

11 18 25 01
Feb

08 15 22 01
Mar

08 15 22 29 0

1K

2K

3K

4K

Total /directory/silver-glen-springs-recreation-area/ /directory/rainbow-river-bungalows/ /directory/juniper-springs-recreation-area/ /directory/canyons-zip-line-and-adventure-park/ /directory/ocala-historic-downtown-square/

Rows per page: Go to: 1-10 of 2183

16,172 (9.5%) 11,479 (10.47%) 1.41 32s 71,962 (9.62%) 2,947.00 (6.93%) $0.00 (–)

11,290 (7.61%) 7,968 (8.28%) 1.42 35s 50,514 (7.49%) 2,096.00 (5.24%) $0.00 (–)

43.24% 44.06% -0.57% -9.69% 42.46% 40.6% 0%

10,155 (5.97%) 7,071 (6.45%) 1.44 35s 45,241 (6.05%) 2,346.00 (5.52%) $0.00 (–)

4,097 (2.76%) 3,002 (3.12%) 1.36 39s 17,921 (2.66%) 782.00 (1.95%) $0.00 (–)

147.86% 135.54% 5.23% -9.5% 152.45% 200% 0%

9,348 (5.49%) 7,136 (6.51%) 1.31 17s 47,280 (6.32%) 4,955.00 (11.65%) $0.00 (–)

10,105 (6.81%) 8,006 (8.32%) 1.26 17s 53,942 (8%) 6,170.00 (15.42%) $0.00 (–)

-7.49% -10.87% 3.79% -4.11% -12.35% -19.69% 0%

4,179 (2.46%) 3,121 (2.85%) 1.34 30s 18,928 (2.53%) 864.00 (2.03%) $0.00 (–)

1,621 (1.09%) 1,275 (1.32%) 1.27 30s 6,865 (1.02%) 358.00 (0.89%) $0.00 (–)

157.8% 144.78% 5.32% -2.76% 175.72% 141.34% 0%

2,674 (1.57%) 2,012 (1.84%) 1.33 34s 10,798 (1.44%) 425.00 (1%) $0.00 (–)

3,283 (2.21%) 2,449 (2.54%) 1.34 47s 13,523 (2%) 516.00 (1.29%) $0.00 (–)

-18.55% -17.84% -0.86% -27.17% -20.15% -17.64% 0%

2,646 (1.56%) 2,066 (1.88%) 1.28 28s 13,080 (1.75%) 1,062.00 (2.5%) $0.00 (–)

2,150 (1.45%) 1,657 (1.72%) 1.30 30s 10,804 (1.6%) 851.00 (2.13%) $0.00 (–)

23.07% 24.68% -1.29% -8.53% 21.07% 24.79% 0%

2,604 (1.53%) 2,085 (1.9%) 1.25 33s 9,696 (1.3%) 531.00 (1.25%) $0.00 (–)

2,473 (1.67%) 1,951 (2.03%) 1.27 36s 9,459 (1.4%) 504.00 (1.26%) $0.00 (–)

5.3% 6.87% -1.47% -8.45% 2.51% 5.36% 0%

2,594 (1.52%) 1,989 (1.81%) 1.30 22s 11,027 (1.47%) 869.00 (2.04%) $0.00 (–)

3,681 (2.48%) 2,947 (3.06%) 1.25 25s 17,604 (2.61%) 1,222.00 (3.05%) $0.00 (–)

-29.53% -32.51% 4.41% -11.43% -37.36% -28.89% 0%

2,294 (1.35%) 1,852 (1.69%) 1.24 27s 10,135 (1.35%) 550.00 (1.29%) $0.00 (–)

3,106 (2.09%) 2,458 (2.55%) 1.26 25s 13,356 (1.98%) 651.00 (1.63%) $0.00 (–)

-26.14% -24.65% -1.98% 8.8% -24.12% -15.51% 0%

1,935 (1.14%) 1,538 (1.4%) 1.26 31s 8,139 (1.09%) 368.00 (0.87%) $0.00 (–)

1,441 (0.97%) 1,142 (1.19%) 1.26 36s 6,065 (0.9%) 283.00 (0.71%) $0.00 (–)

34.28% 34.68% -0.29% -13.03% 34.2% 30.04% 0%

directory
 

10 1
 

Views Active users Views per active user Average engagement time per active user Event count
All events



Key events
All events



Total revenue

170,147

vs. 148,345

14.7%

109,629

vs. 96,281

13.86%

1.55

vs. 1.54

0.73%

32s

vs. 36s

11.03%

748,033

vs. 674,654

10.88%

42,536.00

vs. 40,011.00

6.31%

$0.00

vs. $0.00

Go to report





Page path and screen class




SHOW ALL ROWS

Total

1 /directory/silver-glen-springs-recreation-area/

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

2 /directory/juniper-springs-recreation-area/

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

3 /directory/rainbow-river-bungalows/

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

4 /directory/salt-springs-recreation-area/

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

5 /directory/ocala-historic-downtown-square/

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

6 /directory/rainbow-springs-campground/

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

7 /directory/silver-springs-state-park/

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

8 /directory/canyons-zip-line-and-adventure-park/

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

9 /directory/world-equestrian-center/

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

10 /directory/rainbow-springs-state-park/

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change



Send feedback

Add comparison


 

Add filter


A

All Users

Pages and screens: Page path and screen class

Custom
Jan 1 - Mar 31, 2026

Compare: Jan 1 - Mar 31, 2025 
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Where Audience Lives

By City
The data indicates that the majority of website users had their location set as Orlando, Ocala, New York, 
Jacksonville, Miami, Lanzhou, and Tampa.

W
EBSITE

By Country
Most of the website use comes from people located in the United States. The data indicates that the 
majority of international users of the website that are located in China, Singapore, Canada, Germany, the 
UK, and Sweden.
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User Devices

W
EBSITE

Ocala Marion County

Ocala Marion County - GA4

 Analytics

© 2026 Google | Analytics home | Terms of Service | Privacy Policy | 

Active users by Device category over time Day

04
Jan

11 18 25 01
Feb

08 15 22 01
Mar

08 15 22 29 0

2K

4K

6K

8K

Total mobile desktop tablet smart tv

Rows per page: 1-4 of 4

222,363 (73.11%) 223,334 (73.35%) 137,937 (71.14%) 46.65% 0.62 46s 2,028,907 (69.87%) 47,378.00 (70.09%) $0.00 (–)

209,171 (75.13%) 206,121 (75.03%) 135,944 (70.91%) 49.6% 0.65 50s 1,883,624 (69%) 47,015.00 (68.66%) $0.00 (–)

6.31% 8.35% 1.47% -5.96% -4.55% -8.36% 7.71% 0.77% 0%

74,654 (24.55%) 73,512 (24.14%) 50,319 (25.95%) 52.58% 0.67 1m 19s 798,279 (27.49%) 18,359.00 (27.16%) $0.00 (–)

62,408 (22.42%) 60,787 (22.13%) 50,955 (26.58%) 63.8% 0.82 1m 33s 765,101 (28.03%) 19,622.00 (28.66%) $0.00 (–)

19.62% 20.93% -1.25% -17.58% -17.45% -15.02% 4.34% -6.44% 0%

7,792 (2.56%) 7,642 (2.51%) 4,705 (2.43%) 50.66% 0.60 1m 04s 76,633 (2.64%) 1,858.00 (2.75%) $0.00 (–)

7,999 (2.87%) 7,783 (2.83%) 5,359 (2.8%) 54.72% 0.67 1m 13s 81,237 (2.98%) 1,836.00 (2.68%) $0.00 (–)

-2.59% -1.81% -12.2% -7.43% -9.87% -11.7% -5.67% 1.2% 0%

5 (<0.01%) 5 (<0.01%) 3 (<0.01%) 60% 0.60 15s 27 (<0.01%) 0.00 (0%) $0.00 (–)

16 (<0.01%) 16 (<0.01%) 9 (<0.01%) 56.25% 0.56 27s 78 (<0.01%) 0.00 (0%) $0.00 (–)

-68.75% -68.75% -66.67% 6.67% 6.67% -44.35% -65.38% 0% 0%

Search…


10

Active users New users Engaged
sessions

Engagement
rate

Engaged sessions per
active user

Average engagement time
per active user

Event count
All events



Key events
All events



Total
revenue

304,136

vs. 278,396

9.25%

304,493

vs. 274,707

10.84%

193,889

vs. 191,704

1.14%

48.69%

vs. 53.35%

8.73%

0.64

vs. 0.69

7.42%

54s

vs. 1m 00s

9.86%

2,903,846

vs. 2,730,040

6.37%

67,595.00

vs. 68,473.00

1.28%

$0.00

vs. $0.00

Go to report





Device category




SHOW ALL ROWS

Total

1 mobile

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

2 desktop

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

3 tablet

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change

4 smart tv

Jan 1 - Mar 31, 2026

Jan 1 - Mar 31, 2025

% change



Send feedback

Add comparison


 

Add filter


A

All Users

Tech details: Device category

Custom
Jan 1 - Mar 31, 2026

Compare: Jan 1 - Mar 31, 2025 
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Visitation And Performance By Month

W
EBSITEJanuary

February

March

Total 52,582 clicks to partner websites
Total of 470 newsletter signups

Total of 1,351 visitor guide requests through the website
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Monthly Email Newsletters

W
EBSITEJanuary

February

March


