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PUBLIC RELATIONS

Press Releases
VISIT FLORIDA
As part of the ongoing state tourism initiatives through VISIT FLORIDA, the Ocala/Marion County Visitors 
and Convention Bureau (OMCVCB) fulfills press release requests highlighting tourism activities throughout 
the destination. VISIT FLORIDA uses these press releases as part of larger media pitches both nationally and 
internationally. 

•	 Florida Fun Facts
•	 What’s New in 2026
•	 Winter Escapes
•	 Wellness and Luxury in the Sunshine State
•	 Romance in the Sunshine State Florida’s 

Mosty Dreamy Getaways
•	 Florida’s Water Activities

OMCVCB
•	 Ocala/Marion County VCB Celebrates Record-Breaking Attendance at 3rd Annual Tourism 

Meeting
•	 Ocala/Marion County VCB and FAST Jointly Awarded Florida Sports Foundation Award

•	 National Plan for Vacation Day 
•	 New Year, New You 
•	 Valentine’s Day
•	 Floridas Top 10 Events Not to Miss in 2026
•	 From Tranquil Trails to Lush Landscapes
•	 Active Florida, Breaking a Sweat in the Sunshine 

State
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Meltwater: Media Exposure

PU
BLIC  RELATIO

N
S

Meltwater: Public Relations Pick-Up

The OMCVCB uses the media monitoring system, Meltwater, which allows for us to monitor online 
sentiment with our audiences, send out press releases and search for media outlets that are talking about 
the destination. 

The following graph shows the media exposure from October-December 2025, including media topics and 
key words that were trending during this time period.
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Meltwater: Geographical Pick Up
The following heat map shows the locations where the topic of outdoor adventure in our area is trending 
domestically from October-December 2025.

The following heat map shows the locations where the topic of outdoor adventure in our area is trending 
globally from October-December 2025.
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In October 2025, VISIT FLORIDA executed a successful domestic media mission to Nashville and New York City, connecting with key media outlets and 
high-reach content creators. The mission kicked off in Nashville at White Limozeen with a Florida-inspired evening event featuring a bouquet-building 
activity for 18 RSVPs. The New York leg included a mixology demonstration at Sandbar Rooftop for 30 attendees and a final coffee meet-up at Ariston 
Coffee for 16 guests. 

Throughout the trip, seven partner destinations showcased their unique offerings through interactive presentations and curated tasting experiences. 
Featured regional ingredients, such as Martin County’s George’s Gin and Ocala’s Orange Blossom Honey, were integrated into custom cocktails to 
provide a “taste of place”. This strategic mission facilitated direct engagement with influential travel writers and lifestyle creators from publications 
like Travel + Leisure, Forbes, and OK! Magazine

Below and on the next 5 pages is the VISIT FLORIDA reports from the media mission.

VISIT FLORIDA Domestic Media Mission
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VISIT FLORIDA Domestic Media Mission
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VISIT FLORIDA Domestic Media Mission
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VISIT FLORIDA Domestic Media Mission
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VISIT FLORIDA Domestic Media Mission
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VISIT FLORIDA Domestic Media Mission
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FAM Tours: Journalists Visiting In Market
Familiarization trips (FAM) or Individual Press trips (IPT) are tours offered to media on behalf of an
organization to get the media familiar with their destination and services. 

During this quarter, we hosted six press trips, including 12 media members.  
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The Ocala/Marion County Visitors and Convention Bureau, in partnership with VISIT FLORIDA, hosted a national 
press trip October 17–19, 2025 for two Colorado-based content creators behind @adventuringeyes. With a 
combined reach of 197,000 Instagram followers, the creators captured content highlighting Ocala/Marion 
County’s outdoor adventure and travel experiences, supporting domestic awareness in a key fly-drive market 
with convenient air access from Denver via Tampa and Orlando.

REACH: 153,823 on Instagram
MEDIA VALUE: $ 67,018.60

Below and on the next 14 pages is the VISIT FLORIDA report from the press trip. 

Press Trip - @adventuringeyes
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Press Trip - @adventuringeyes
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Press Trip - @adventuringeyes
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Press Trip - @adventuringeyes
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Press Trip - @adventuringeyes
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Press Trip - @adventuringeyes
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Press Trip - @adventuringeyes
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The Ocala/Marion County Visitors and Convention Bureau, in partnership with VISIT FLORIDA, hosted a press 
trip October 21–23, 2025 (2 nights) for Canadian freelance travel writer Bryan Dearsley. With over 20 years of 
experience and confirmed assignments with WorldAtlas.com and LuxuryUnitedStates.com, Dearsley visited 
to develop a travel feature highlighting unique attractions, history, arts and culture, and small-town charm in 
Ocala/Marion County, reaching an estimated 6.1 million unique monthly visitors.

Below and on the next 4 pages is the VISIT FLORIDA report from the press trip. 

Press Trip - Canada - WorldAtlas
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Press Trip - Canada - WorldAtlas
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Press Trip - Canada - WorldAtlas
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Press Trip - Canada - WorldAtlas
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Press Trip - Canada - WorldAtlas
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The Ocala/Marion County Visitors and Convention Bureau, in partnership with VISIT FLORIDA, hosted an 
international press trip November 4–7, 2025 (3 nights) for Colombian content creator Christian Byfield and 
his photographer. With a reach of 747,000 Instagram followers through @byfieldtravel, the trip focused on 
capturing authentic content highlighting Ocala/Marion County’s nature, outdoor adventures, and cultural 
experiences for a highly engaged Latin American audience.

Below and on the next 3 pages is the VISIT FLORIDA report from the press trip. 

Press Trip - Colombia - @ByfieldTravel
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Press Trip - Colombia - @ByfieldTravel
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Press Trip - Colombia - @ByfieldTravel
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The Ocala/Marion County Visitors and Convention Bureau, in partnership with VISIT FLORIDA, hosted an 
international press trip November 6–8, 2025 (2 nights) for five French journalists—Virginie Gonçalvez, 
Pascale Missoud, Patrice Le Berre, Esther Buitekant, and Capucine Berr—along with two VISIT FLORIDA 
PR representatives. With a combined reach of 8.5 million unique monthly visitors across top-tier French 
publications, the trip aimed to increase international awareness by showcasing Ocala/Marion County’s outdoor, 
culinary, and family-friendly experiences. 

Below and on the next page is the VISIT FLORIDA report from the press trip for an article in Le Télégramme.

Press Trip - France - Le Télégramme
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The Ocala/Marion County Visitors and Convention Bureau, in partnership with VISIT FLORIDA, hosted an 
international press trip November 6–8, 2025 (2 nights) for five French journalists—Virginie Gonçalvez, 
Pascale Missoud, Patrice Le Berre, Esther Buitekant, and Capucine Berr—along with two VISIT FLORIDA 
PR representatives. With a combined reach of 8.5 million unique monthly visitors across top-tier French 
publications, the trip aimed to increase international awareness by showcasing Ocala/Marion County’s outdoor, 
culinary, and family-friendly experiences. 

Below and on the next 6 pages is the VISIT FLORIDA report from the press trip for an article in VSD. 

Press Trip - France - VSD
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Print And Digital Earned Media

Earned media continued on following page...

Notation: The Media Value Equivalent totals $3,186,049.30 for October-
December 2025. The total reach is  298,158,963. 
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Print And Digital Earned Media

Notation: The Media Value Equivalent totals $3,186,049.30 for October-
December 2025. The total reach is  298,158,963. 

Earned media continued...
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SOCIAL MEDIA

Overview

The OMCVCB has a daily presence across various social media channels. This section provides the analytics and 
reporting for these social media platforms. The data compares this quarter, October 1 - December 31, 2025, to 
the previous quarter (July 1-September 30, 2025).
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PHOTO CREDIT: @meetthebeesonsIG)
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Top Posts
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To gauge our brand’s success, we compare the Ocala/Marion County social profile performances to nearby 
competing markets. These include: Visit Gainesville, Discover Crystal River and Florida’s Sports Coast. Below is 
their overall growth and performance compared to Ocala/Marion.
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Top Posts
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App

App: OcalaMarion Travel Guide
Below and on the following page is reporting for October 1- December 31, 2025 on the OcalaMarion Travel 
Guide. This tourism app is available to download in the Apple App Store and Google Play Store. 

Directly below is a map indicating where app downloads originated during this time period.
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App: OcalaMarion Travel Guide
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Marion Insider’s Guide M
ARION INSIDER’S GUIDE

Social Media

YouTube

OcalaMarion.com

Impressions: 712,978
Engagements: 13,179
Post Link Clicks: 842

The Marion Insider’s Guide serves as a new platform (launched 
June 2024) to reach visitors, and potential visitors, to bring to 
life experiences in Ocala/Marion County that may not be easily 
experienced via written word or imagery.  This project is a video-
based program that exists in both short form (for Social Media) and 
long form ( for YouTube). These videos complement blog content on 
OcalaMarion.com and promote the OcalaMarion Travel Guide App.

Below is data detailing the performance of the Marion Insider’s Guide 
project from October 1, 2025 - December 31, 2025. 

Impressions: 21,012
Views: 2,953
Watch Time: 113.2 hrs

Total pageviews for Marion Insider’s Guide related content on OcalaMarion.com.
Pageviews: 1,851

Post performance on social media platforms promoting the series. 

Published full episodes performance on YouTube. 
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WEBSITE

The data in this portion of the report compares this quarter, October 1, 2025 - December 31, 2025, to the 
same time last year, October 1, 2025 - December 31, 2024. 
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The graph below indicates events that occured by users during the quarter. These include actions like 
pageviews, engagement, first visit, newsletter sign-up and partner referrals. Ocala Marion County

Ocala Marion County - GA4

 Analytics

© 2026 Google | Analytics home | Terms of Service | Privacy Policy | 
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Blogs: Driving Visitors To 
Ocalamarion.com Through Content
To drive more traffic to OcalaMarion.com and boost Search Engine Optimization (SEO), the OMCVCB is posts 
blogs. In addition to boosting SEO, unique content in blogs personalizes Ocala/Marion County’s messaging and 
increases organic visits. To make more of the blogs relevant and utlitize already established SEO, we also heavily 
updated previous blogs to include information/activities currently available to visitors and residents. 

•	 Where to Get Thanksgiving Dinner in Ocala/Marion County
•	 Ring in the New Year in Ocala/Marion County
•	 Tis the Season in Ocala/Marion

Below are examples of the updated blogs on the website.

Updated Blogs

W
EBSITE

•	 Best Places to Eat Healthy
•	 Best Donuts
•	 Seafood Restaurants

New Blogs
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Top Visited Pages
Below is a list of the top visited pages on the website during this time period. W

EBSITE

Ocala Marion County

Ocala Marion County - GA4

 Analytics

© 2026 Google | Analytics home | Terms of Service | Privacy Policy | 

Views by Page path and screen class over time Day
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-23.61% -15.12% -10% -43.38% -22.96% 246.71% 0%

21,681 (3.65%) 14,728 (5.56%) 1.47 13s 57,907 (2.29%) 0.00 (0%) $0.00 (–)

22,838 (4.1%) 15,965 (6.48%) 1.43 12s 62,195 (2.71%) 0.00 (0%) $0.00 (–)

-5.07% -7.75% 2.91% 0.99% -6.89% 0% 0%

20,022 (3.37%) 11,500 (4.35%) 1.74 39s 151,334 (5.97%) 363.00 (0.69%) $0.00 (–)

17,346 (3.12%) 10,623 (4.31%) 1.63 38s 121,533 (5.3%) 339.00 (0.69%) $0.00 (–)

15.43% 8.26% 6.62% 0.3% 24.52% 7.08% 0%

16,688 (2.81%) 12,644 (4.78%) 1.32 13s 120,701 (4.76%) 269.00 (0.51%) $0.00 (–)

4,976 (0.89%) 2,923 (1.19%) 1.70 49s 59,034 (2.57%) 258.00 (0.52%) $0.00 (–)

235.37% 332.57% -22.47% -72.59% 104.46% 4.26% 0%

11,601 (1.95%) 5,260 (1.99%) 2.21 1m 01s 164,023 (6.47%) 1,334.00 (2.53%) $0.00 (–)

7,409 (1.33%) 3,603 (1.46%) 2.06 57s 94,232 (4.11%) 576.00 (1.17%) $0.00 (–)

56.58% 45.99% 7.25% 6.71% 74.06% 131.6% 0%

10,641 (1.79%) 7,349 (2.78%) 1.45 33s 47,394 (1.87%) 1,821.00 (3.46%) $0.00 (–)

5,434 (0.98%) 3,824 (1.55%) 1.42 34s 24,315 (1.06%) 930.00 (1.89%) $0.00 (–)

95.82% 92.18% 1.89% -2.95% 94.92% 95.81% 0%

7,959 (1.34%) 5,443 (2.06%) 1.46 1m 04s 24,435 (0.96%) 0.00 (0%) $0.00 (–)

4,688 (0.84%) 3,352 (1.36%) 1.40 1m 00s 13,243 (0.58%) 0.00 (0%) $0.00 (–)

69.77% 62.38% 4.55% 5.25% 84.51% 0% 0%

6,481 (1.09%) 4,546 (1.72%) 1.43 36s 29,058 (1.15%) 1,470.00 (2.79%) $0.00 (–)

2,542 (0.46%) 1,860 (0.75%) 1.37 33s 11,113 (0.48%) 486.00 (0.99%) $0.00 (–)

154.96% 144.41% 4.32% 8.57% 161.48% 202.47% 0%

6,093 (1.03%) 4,375 (1.65%) 1.39 1m 03s 17,410 (0.69%) 167.00 (0.32%) $0.00 (–)

33,759 (6.06%) 27,030 (10.97%) 1.25 35s 96,926 (4.22%) 535.00 (1.09%) $0.00 (–)

-81.95% -83.81% 11.51% 79.4% -82.04% -68.79% 0%

Search…


10 1
 

Views Active users Views per active user Average engagement time per active user Event count
All events



Key events
All events



Total revenue

594,329

vs. 556,808

6.74%

264,664

vs. 246,422

7.4%

2.25

vs. 2.26

-0.62%

1m 01s

vs. 1m 05s

-6.34%

2,533,451

vs. 2,294,206

10.43%

52,658.00

vs. 49,301.00

6.81%

$0.00

vs. $0.00

Go to report





Page path and screen class




SHOW ALL ROWS

Total

1 /events/

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change

2 /blog/tis-the-season-in-ocala-marion/

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change

3 /

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change

4 /things-to-do/

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change

5 /things-to-do/outdoors/

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change

6 /food-drink/

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change

7 /directory/silver-glen-springs-recreation-area/

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change

8 /events/annual-events/wec-winter-wonderland/

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change

9 /directory/juniper-springs-recreation-area/

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change

10 /blog/fall-festivities-in-ocala-marion-county-florida/

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change



Send feedback

Add comparison


 

Add filter


A

All Users

Pages and screens: Page path and screen class

Custom
Oct 1 - Dec 31, 2025

Compare: Oct 1 - Dec 31, 2024 
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Partner Pages
OcalaMarion.com has hundreds of directory listings on the wesbite. The table below displays the top visited 
directory listing pages (partner pages) during the quarter.  

There was a total of 135,888 visits to partner directory pages. 

W
EBSITEOcala Marion County

Ocala Marion County - GA4

 Analytics

© 2026 Google | Analytics home | Terms of Service | Privacy Policy | 

Views by Page path and screen class over time Day

05
Oct

12 19 26 02
Nov

09 16 23 30 07
Dec

14 21 28 0

1K

2K

3K

Total /directory/silver-glen-springs-recreation-area/ /directory/juniper-springs-recreation-area/ /directory/world-equestrian-center/ /directory/ocala-historic-downtown-square/ /directory/rainbow-river-bungalows/

Rows per page: Go to: 1-10 of 2546

10,641 (7.83%) 7,349 (8.14%) 1.45 33s 47,394 (7.88%) 1,821.00 (5.72%) $0.00 (–)

5,434 (4.98%) 3,824 (5.14%) 1.42 34s 24,315 (4.88%) 930.00 (3.67%) $0.00 (–)

95.82% 92.18% 1.89% -2.95% 94.92% 95.81% 0%

6,481 (4.77%) 4,546 (5.03%) 1.43 36s 29,058 (4.83%) 1,470.00 (4.62%) $0.00 (–)

2,542 (2.33%) 1,860 (2.5%) 1.37 33s 11,113 (2.23%) 486.00 (1.92%) $0.00 (–)

154.96% 144.41% 4.32% 8.57% 161.48% 202.47% 0%

3,861 (2.84%) 2,911 (3.22%) 1.33 18s 19,550 (3.25%) 1,997.00 (6.27%) $0.00 (–)

1,599 (1.47%) 1,287 (1.73%) 1.24 19s 8,839 (1.78%) 936.00 (3.69%) $0.00 (–)

141.46% 126.18% 6.75% -4.39% 121.18% 113.35% 0%

2,930 (2.16%) 2,114 (2.34%) 1.39 40s 11,723 (1.95%) 490.00 (1.54%) $0.00 (–)

3,444 (3.16%) 2,606 (3.5%) 1.32 43s 14,087 (2.83%) 512.00 (2.02%) $0.00 (–)

-14.92% -18.88% 4.88% -7.4% -16.78% -4.3% 0%

2,915 (2.15%) 2,320 (2.57%) 1.26 25s 12,016 (2%) 622.00 (1.95%) $0.00 (–)

4,484 (4.11%) 3,601 (4.84%) 1.25 24s 18,873 (3.79%) 1,000.00 (3.94%) $0.00 (–)

-34.99% -35.57% 0.9% 3.47% -36.33% -37.8% 0%

2,493 (1.83%) 1,836 (2.03%) 1.36 24s 10,793 (1.79%) 775.00 (2.43%) $0.00 (–)

2,240 (2.05%) 1,746 (2.35%) 1.28 27s 10,797 (2.17%) 801.00 (3.16%) $0.00 (–)

11.29% 5.15% 5.84% -7.88% -0.04% -3.25% 0%

2,361 (1.74%) 1,730 (1.92%) 1.36 29s 10,607 (1.76%) 489.00 (1.54%) $0.00 (–)

1,025 (0.94%) 770 (1.04%) 1.33 30s 4,386 (0.88%) 232.00 (0.92%) $0.00 (–)

130.34% 124.68% 2.52% -4.58% 141.84% 110.78% 0%

1,962 (1.44%) 1,575 (1.74%) 1.25 36s 8,274 (1.38%) 509.00 (1.6%) $0.00 (–)

1,705 (1.56%) 1,373 (1.85%) 1.24 42s 7,254 (1.46%) 402.00 (1.59%) $0.00 (–)

15.07% 14.71% 0.31% -12.47% 14.06% 26.62% 0%

1,832 (1.35%) 1,468 (1.63%) 1.25 34s 7,077 (1.18%) 314.00 (0.99%) $0.00 (–)

1,592 (1.46%) 1,268 (1.71%) 1.26 32s 6,271 (1.26%) 276.00 (1.09%) $0.00 (–)

15.08% 15.77% -0.6% 5.76% 12.85% 13.77% 0%

1,648 (1.21%) 1,257 (1.39%) 1.31 42s 8,533 (1.42%) 661.00 (2.08%) $0.00 (–)

1,220 (1.12%) 956 (1.29%) 1.28 41s 6,610 (1.33%) 458.00 (1.81%) $0.00 (–)

35.08% 31.49% 2.74% 3.98% 29.09% 44.32% 0%

directory
 

10 1
 

Views Active users Views per active user Average engagement time per active user Event count
All events



Key events
All events



Total revenue

135,888

vs. 109,107

24.55%

90,296

vs. 74,363

21.43%

1.50

vs. 1.47

2.57%

31s

vs. 34s

-7.14%

601,506

vs. 497,879

20.81%

31,829.00

vs. 25,351.00

25.55%

$0.00

vs. $0.00

Go to report





Page path and screen class




SHOW ALL ROWS

Total

1 /directory/silver-glen-springs-recreation-area/

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change

2 /directory/juniper-springs-recreation-area/

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change

3 /directory/rainbow-river-bungalows/

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change

4 /directory/ocala-historic-downtown-square/

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change

5 /directory/world-equestrian-center/

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change

6 /directory/canyons-zip-line-and-adventure-park/

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change

7 /directory/salt-springs-recreation-area/

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change

8 /directory/grandview-clydesdale-tours/

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change

9 /directory/silver-springs-state-park/

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change

10 /directory/shuttleliner-of-ocala/

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change



Send feedback

Add comparison


 

Add filter


A

All Users

Pages and screens: Page path and screen class

Custom
Oct 1 - Dec 31, 2025

Compare: Oct 1 - Dec 31, 2024 
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Where Audience Lives

By City
The data indicates that the majority of website users had their location set as Orlando, Ocala, Miami, 
Jacksonville, New York, and Lanzhou.

W
EBSITE

By Country
Most of the website use comes from people located in the United States. The data indicates that the 
majority of international users of the website that are located in Canada, China, Germany, Brazil, India, 
and Singapore.
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User Devices

W
EBSITE

Ocala Marion County

Ocala Marion County - GA4

 Analytics

© 2026 Google | Analytics home | Terms of Service | Privacy Policy | 

Active users by Device category over time Day

05
Oct

12 19 26 02
Nov

09 16 23 30 07
Dec

14 21 28 0

2K

4K

6K

8K

Total mobile desktop tablet smart tv

Rows per page: 1-4 of 4

189,658 (71.66%) 187,667 (72.33%) 139,625 (74.03%) 52.21% 0.74 55s 1,764,681 (69.66%) 35,903.00 (68.18%) $0.00 (–)

192,466 (78.1%) 188,988 (77.87%) 143,287 (75.26%) 54.43% 0.74 56s 1,634,166 (71.23%) 33,389.00 (67.72%) $0.00 (–)

-1.46% -0.7% -2.56% -4.07% -1.11% -1.43% 7.99% 7.53% 0%

68,452 (25.86%) 66,239 (25.53%) 46,105 (24.45%) 55.02% 0.67 1m 16s 708,456 (27.96%) 15,438.00 (29.32%) $0.00 (–)

47,408 (19.24%) 46,203 (19.04%) 41,732 (21.92%) 68.35% 0.88 1m 40s 592,280 (25.82%) 14,507.00 (29.43%) $0.00 (–)

44.39% 43.37% 10.48% -19.5% -23.49% -23.96% 19.62% 6.42% 0%

5,685 (2.15%) 5,528 (2.13%) 3,973 (2.11%) 57.35% 0.70 1m 21s 60,193 (2.38%) 1,317.00 (2.5%) $0.00 (–)

7,546 (3.06%) 7,474 (3.08%) 4,828 (2.54%) 53.4% 0.64 1m 08s 67,680 (2.95%) 1,405.00 (2.85%) $0.00 (–)

-24.66% -26.04% -17.71% 7.4% 9.23% 17.68% -11.06% -6.26% 0%

9 (<0.01%) 9 (<0.01%) 7 (<0.01%) 70% 0.78 54s 121 (<0.01%) 0.00 (0%) $0.00 (–)

17 (<0.01%) 17 (<0.01%) 8 (<0.01%) 47.06% 0.47 33s 80 (<0.01%) 0.00 (0%) $0.00 (–)

-47.06% -47.06% -12.5% 48.75% 65.28% 62.14% 51.25% 0% 0%

Search…


10

Active users New users Engaged
sessions

Engagement
rate

Engaged sessions per
active user

Average engagement time
per active user

Event count
All events



Key events
All events



Total
revenue

264,664

vs. 246,422

7.4%

259,443

vs. 242,682

6.91%

188,604

vs. 190,388

-0.94%

52.3%

vs. 57.91%

-9.69%

0.71

vs. 0.77

-7.76%

1m 01s

vs. 1m 05s

-6.34%

2,533,451

vs. 2,294,206

10.43%

52,658.00

vs. 49,301.00

6.81%

$0.00

vs. $0.00

Go to report





Device category




SHOW ALL ROWS

Total

1 mobile

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change

2 desktop

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change

3 tablet

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change

4 smart tv

Oct 1 - Dec 31, 2025

Oct 1 - Dec 31, 2024

% change



Send feedback

Add comparison


 

Add filter


A

All Users

Tech details: Device category

Custom
Oct 1 - Dec 31, 2025

Compare: Oct 1 - Dec 31, 2024 
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Visitation And Performance By Month

W
EBSITEOctober

November

December

Total 40,720 clicks to partner websites
Total of 426 newsletter signups

Total of 908 visitor guide requests through the website
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Monthly Email Newsletters

W
EBSITEOctober

November

December


