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PUBLIC RELATIONS

Press Releases
VISIT FLORIDA
As part of the ongoing state tourism initiatives through VISIT FLORIDA, the Ocala/Marion County Visitors 
and Convention Bureau (OMCVCB) fulfills press release requests highlighting tourism activities throughout 
the destination. VISIT FLORIDA uses these press releases as part of larger media pitches both nationally and 
internationally. 

• Arts and Culture
• Beat January Blues
• Escape the Winter
• National Plan for Vacation Day
• Luxury in the Heart of Florida
• Sunny Winter
• Florida Way by Water
• Generational Travel

OMCVCB
• Ocala National Forest Makes National Geographic’s Best of 2025
• Rock the Country Returns the Ocala/Marion County
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Meltwater: Media Exposure
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Meltwater: Public Relations Pick-Up

The graph to the left shows the potential 
media reach from October 1 - December 
31, 2024, including the topics that 
garnered the most interest within the 
destination.

The OMCVCB uses the media monitoring system, Meltwater, which allows for us to monitor online 
sentiment with our audiences, send out press releases and search for media outlets that are talking about 
the destination. 

The following graph shows the media exposure from October 1 - December 31, 2024, including media 
topics and key words that were trending during this time period.
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Meltwater: Geographical Pick Up
The following heat map shows the locations where the topic of outdoor adventure in our area is trending 
domestically from October 1 - December 31, 2024.

The following heat map shows the locations where the topic of outdoor adventure in our area is trending 
globally from October 1 - December 31, 2024.
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FAM Tours: Journalists Visiting In Market
Familiarization trips (FAM) or Individual Press trips (IPT) are tours offered to media on behalf of an
organization to get the media familiar with their destination and services. 

During this quarter, we hosted 2 press trips with freelance journalists who reached out the the Ocala/Marion 
County VCB directly. These two trips had zero cost. 

Thank you to the industry partners:

• KP Hole Park
• Silver Springs State Park
• Canyons Zip Line & Adventure Park
• World Equestrian Center
• Grandview Clydesdales
• Gypsy Gold Farm 
• Acadia Acres
• Hampton Inn & Suites by Hilton Ocala 
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OMCVCB hosted a press trip December 2024 for a journalist with Florida Today and USA Today. Maria 
Sonnenberg was doing a story for both print and online for Florida Today about horse country and “old Florida”. 

Not only was the article published on Florida Today, but was republished on MSN Travel. 

REACH:    Florida Today: 965,208
     MSN Travel: 127,645,172
TOTAL EARNED MEDIA VALUE: $1,189,646.01

Below and on the next 5 pages is the article in Florida Today. 

Press Trip - Maria Sonnenberg

‘Small places of enchantment’ — and horses! — abound in Ocala and 
Marion County

Florida Today
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‘Small places of enchantment’ — and horses! — abound in Ocala and 
Marion County

Florida Today
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‘Small places of enchantment’ — and horses! — abound in Ocala and 
Marion County

Florida Today



Page 10 of 68

OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU

PU
BLIC  RELATIO

N
S

‘Small places of enchantment’ — and horses! — abound in Ocala and 
Marion County

Florida Today
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‘Small places of enchantment’ — and horses! — abound in Ocala and 
Marion County

Florida Today
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‘Small places of enchantment’ — and horses! — abound in Ocala and 
Marion County

Florida Today
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Press Trip - Lori Burton
OMCVCB hosted a press trip December 2024 for a freelance travel journalist working on assignment for 
Lifestyles After 50, as well as additional potential stories, covering Ocala/Marion County as a place to visit for the 
leisure traveler, with a focus on equine. 

During this quarter, Lori Burton published an article in Lifestyles After 50 and in Rochester Woman Online’s 2024 
Holiday Edition.

REACH: Lifestyles After 50 has 2,900 locations of distribution in 10 Florida counties

Below and on the next 4 pages is the article in Lifestyles After 50.

Lifestyles After 50
12 Joyful Activities to Rediscover Your Christmas Spirit 
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Lifestyles After 50
12 Joyful Activities to Rediscover Your Christmas Spirit 
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Lifestyles After 50
12 Joyful Activities to Rediscover Your Christmas Spirit 
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Lifestyles After 50
12 Joyful Activities to Rediscover Your Christmas Spirit 
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Lifestyles After 50
12 Joyful Activities to Rediscover Your Christmas Spirit 
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National Geographic reached out in early Fall 2025 to coordinate the announcement of the Ocala National 
Forest being on the publication’s Best of the World 2025 places to travel list. Once the announcement was made 
in October 2024, the OMCVCB sent out a press release and promoted the honor via multiple platforms. 

REACH:  6,892,121 
EARNED MEDIA VALUE: $63,752.12

Below and on the next page includes the protion of the article highlighting Ocala/Marion County.

Additional Earned Media: National Geographic

National Geographic
The 25 best places in the world to travel to in 2025
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National Geographic
The 25 best places in the world to travel to in 2025
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The OMCVCB provided an video interview with Business Insider following the National Geographic Best of 2025 
announcement that included the Ocala National Forest. The article was published in english and spanish, as well 
as re-published by other outlets in muliple languages. 

TOTAL REACH:  50,052,724 
TOTAL EARNED MEDIA VALUE: $462,987.69

Below and on the next 2 pages includes the protion of the article highlighting Ocala/Marion County.

Additional Earned Media: Business Insider

Business Insider

10 travel destinations you need to visit in 2025 — and what to do 
when you’re there
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Business Insider

10 travel destinations you need to visit in 2025 — and what to do 
when you’re there
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Business Insider

10 travel destinations you need to visit in 2025 — and what to do 
when you’re there
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Following the OMCVCB’s Tourism Annual Meeting, Wind-FM published an article highlighting the meeting and 
the successes of the OMCVCB. 

TOTAL REACH:   11,046 

Below and on the next 4 pages includes the article. 

Additional Earned Media: Wind-FM

Wind-FM

Tourism in Ocala/Marion County tops $1 billion, driving economic 
growth



Page 24 of 68

OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU

PU
BLIC  RELATIO

N
S

Wind-FM

Tourism in Ocala/Marion County tops $1 billion, driving economic 
growth
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Wind-FM

Tourism in Ocala/Marion County tops $1 billion, driving economic 
growth
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Wind-FM

Tourism in Ocala/Marion County tops $1 billion, driving economic 
growth
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Wind-FM

Tourism in Ocala/Marion County tops $1 billion, driving economic 
growth
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The OMCVCB coordinated with the event planner for Rock the Country concert to announce the return of the 
concert to Ocala/Marion County at a new venue, The Florida Horse Park. Multiples articles were published 
specifically highlighting that Ocala/Marion County is a location, including a news segment and article from 
WKMG-TV 20

TOTAL REACH:   11,046 

Below and on the next page is the article. 

Additional Earned Media: WKMG - TV 20

WMKG-TV 20
Kid Rock and Nickelback headline Rock The Country Ocala 2025
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WMKG-TV 20
Kid Rock and Nickelback headline Rock The Country Ocala 2025
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Print And Digital Earned Media

Notation: The Media Value Equivalent totals $9,239,984.92  for Oct-Dec 2024. 
The total reach is 1,012,932,703 
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SOCIAL MEDIA

Overview

The OMCVCB has a daily presence across various social media channels. This section provides the analytics and 
reporting for these social media platforms. The data compares this quarter, October 1-December 31, 2024, to 
the previous quarter (July 1-Sept 30, 2024).
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PHOTO CREDIT: @meetthebeesonsIG)
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User Generated Content
Leveraging Social Media
The following are examples of User Generated Content assets acquired in this quarter using CrowdRiff:
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Top Posts
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Instagram: Competitors

SO
CIAL M

EDIA

To gauge our brand’s success, we compare the Ocala/Marion County social profile performances to nearby 
competing markets. These include: Visit Gainesville, Discover Crystal River and Florida’s Sports Coast. Below is 
their overall growth and performance compared to Ocala/Marion.
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Top Posts
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Top Posts
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App

App: OcalaMarion Travel Guide
Below and on the following page is reporting for October - December 31, 2024 on the OcalaMarion Travel 
Guide. This tourism app is available to download in the Apple App Store and Google Play Store. 

Directly below is a map indicating where app downloads originated during this time period.



Page 59 of 68

OCALA/MARION COUNTY VISITORS AND CONVENTION BUREAU

App

App: OcalaMarion Travel Guide
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WEBSITE

The data in this portion of the report compares this quarter, October 1 - December 31, 2024, to the same 
time last year, October 1 - December 31, 2023. 
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Events
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The graph below indicates events that occured by users during the quarter. These include actions like 
pageviews, engagement, first visit, newsletter sign-up and partner referrals. Ocala Marion County

Ocala Marion County - GA4

 Analytics

© 2025 Google | Analytics home | Terms of Service | Privacy Policy | 
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Blogs: Driving Visitors To 
Ocalamarion.com Through Content
To drive more traffic to OcalaMarion.com and boost Search Engine Optimization (SEO), the OMCVCB is posts 
blogs. In addition to boosting SEO, unique content in blogs personalizes Ocala/Marion County’s messaging and 
increases organic visits. To make more of the blogs relevant and utlitize already established SEO, we also heavily 
updated previous blogs to include information/activities currently available to visitors and residents. 

• Manatee Season in Ocala/Marion County
• ‘Tis the Season in Ocala/Marion County
• Christmas Tree Farms
• Ring in the New Year in Ocala/Marion County
• Halloween Festivities
• Fall Festivities
• Ocala/Marion County Celebrates Veterans’ Day
• Top 11 Things to Do as a Family

Below are examples of the updated blogs on the website.

Updated Blogs

W
EBSITE

• 40 Things to Do
New Blog
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Top Visited Pages
Below is a list of the top visited pages on the website during this time period. W

EBSITE

Ocala Marion County

Ocala Marion County - GA4

 Analytics
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Partner Pages
OcalaMarion.com has hundreds of directory listings on the wesbite. The table below displays the top visited 
directory listing pages (partner pages) during the quarter.  

There was a total of 103,009 visits to partner directory pages. 

W
EBSITEOcala Marion County

Ocala Marion County - GA4

 Analytics

© 2025 Google | Analytics home | Terms of Service | Privacy Policy | 
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Total /directory/silver-glen-springs-recreation-area/ /directory/ocala-historic-downtown-square/ /directory/world-equestrian-center/ /directory/juniper-springs-recreation-area/ /directory/canyons-zip-line-and-adventure-park/

Rows per page: Go to: 1-10 of 1414

109,107

vs. 103,009

5.92%

74,363

vs. 69,627

6.8%

1.47

vs. 1.48

-0.83%

34s

vs. 36s

-6.11%

497,879

vs. 395,757

25.8%

25,351.00

vs. 22,247.00

13.95%

$0.00

vs. $0.00

5,434 3,824 1.42 34s 24,315 930.00 $0.00

3,783 2,869 1.32 34s 14,387 525.00 $0.00

43.64% 33.29% 7.77% 0.86% 69.01% 77.14% 0%

4,484 3,601 1.25 24s 18,873 1,000.00 $0.00

2,192 1,597 1.37 37s 6,774 333.00 $0.00

104.56% 125.49% -9.28% -33.16% 178.61% 200.3% 0%

3,444 2,606 1.32 43s 14,087 512.00 $0.00

3,490 2,634 1.32 41s 11,820 367.00 $0.00

-1.32% -1.06% -0.26% 4.26% 19.18% 39.51% 0%

2,542 1,860 1.37 33s 11,113 486.00 $0.00

1,707 1,323 1.29 42s 6,139 188.00 $0.00

48.92% 40.59% 5.92% -21.07% 81.02% 158.51% 0%

2,240 1,746 1.28 27s 10,797 801.00 $0.00

1,941 1,528 1.27 30s 7,785 619.00 $0.00

15.4% 14.27% 1% -11.45% 38.69% 29.4% 0%

2,187 1,853 1.18 29s 10,047 247.00 $0.00

1,951 1,487 1.31 32s 6,245 319.00 $0.00

12.1% 24.61% -10.04% -6.63% 60.88% -22.57% 0%

1,705 1,373 1.24 42s 7,254 402.00 $0.00

1,000 707 1.41 42s 3,609 279.00 $0.00

70.5% 94.2% -12.2% -0.03% 101% 44.09% 0%

1,599 1,287 1.24 19s 8,839 936.00 $0.00

147 123 1.20 23s 815 115.00 $0.00

987.76% 946.34% 3.96% -15.35% 984.54% 713.91% 0%

1,592 1,268 1.26 32s 6,271 276.00 $0.00

2,023 1,603 1.26 30s 6,863 329.00 $0.00

-21.3% -20.9% -0.51% 6.32% -8.63% -16.11% 0%

1,447 1,031 1.40 35s 6,702 0.00 $0.00

288 229 1.26 26s 1,118 0.00 $0.00

402.43% 350.22% 11.6% 31.29% 499.46% 0% 0%

/directory
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Views Active users Views per active user Average engagement time per active user Event count

All events



Key events

All events



Total revenue

Go to report





Page path and screen class





SHOW ALL ROWS

Total

1 /directory/silver-glen-springs-recreation-area/

Oct 1 - Dec 31, 2024

Oct 1 - Dec 31, 2023

% change

2 /directory/world-equestrian-center/

Oct 1 - Dec 31, 2024

Oct 1 - Dec 31, 2023

% change

3 /directory/ocala-historic-downtown-square/

Oct 1 - Dec 31, 2024

Oct 1 - Dec 31, 2023

% change

4 /directory/juniper-springs-recreation-area/

Oct 1 - Dec 31, 2024

Oct 1 - Dec 31, 2023

% change

5 /directory/canyons-zip-line-and-adventure-park/

Oct 1 - Dec 31, 2024

Oct 1 - Dec 31, 2023

% change

6 /directory/florida-horse-park/

Oct 1 - Dec 31, 2024

Oct 1 - Dec 31, 2023

% change

7 /directory/grandview-clydesdale-tours/

Oct 1 - Dec 31, 2024

Oct 1 - Dec 31, 2023

% change

8 /directory/rainbow-river-bungalows/

Oct 1 - Dec 31, 2024

Oct 1 - Dec 31, 2023

% change

9 /directory/silver-springs-state-park/

Oct 1 - Dec 31, 2024

Oct 1 - Dec 31, 2023

% change

10 /directory/hard-rock-cycle-park/

Oct 1 - Dec 31, 2024

Oct 1 - Dec 31, 2023

% change



Send feedback

Add comparison



 

Add iflter



A

All Users

Pages and screens: Page path and screen class

Custom

Oct 1 - Dec 31, 2024

Compare: Oct 1 - Dec 31, 2023
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Where Audience Lives

By City
The data indicates that the majority of users of the website had their location set as Orlando, Miami, 
Atlanta, Ocala, New York, Tampa and Jacksonville.

W
EBSITE

By Country
Most of the website use comes from people located in the United States. The data indicates that the 
majority of users of the website that are international are located in Canada, the UK, Germany, Puerto 
Rico, India and Brazil.
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User Devices
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Active users by Device category over time Day

07

Jul

14 21 28 04

Aug

11 18 25 01

Sep

08 15 22 29

0

2K

4K

6K

8K

10K

Total mobile desktop tablet smart tv

Rows per page: 1-4 of 4

294,091

vs. 249,101

18.06%

290,317

vs. 245,116

18.44%

184,960

vs. 151,901

21.76%

48.87%

vs. 49.71%

-1.7%

0.63

vs. 0.61

3.14%

48s

vs. 44s

9.26%

2,582,918

vs. 1,539,789

67.74%

50,440.00

vs. 29,292.00

72.2%

$0.00

vs. $0.00

223,882 220,195 136,383 47.44% 0.61 40s 1,820,475 34,755.00 $0.00

191,239 188,416 110,873 47.39% 0.58 35s 1,113,913 20,277.00 $0.00

17.07% 16.87% 23.01% 0.09% 5.07% 12.86% 63.43% 71.4% 0%

61,945 60,195 44,137 57.54% 0.71 1m 20s 685,605 14,534.00 $0.00

49,946 48,360 35,509 59.22% 0.71 1m 19s 377,720 8,170.00 $0.00

24.02% 24.47% 24.3% -2.84% 0.22% 0.47% 81.51% 77.89% 0%

10,131 9,914 5,396 42.36% 0.53 41s 76,786 1,151.00 $0.00

8,422 8,319 4,431 45.92% 0.53 41s 48,070 845.00 $0.00

20.29% 19.17% 21.78% -7.76% 1.24% -2.11% 59.74% 36.21% 0%

14 13 5 35.71% 0.36 47s 52 0.00 $0.00

21 21 5 17.86% 0.24 13s 86 0.00 $0.00

-33.33% -38.1% 0% 100% 50% 247.23% -39.53% 0% 0%

Search…

_

10

Active

users

New

users

Engaged

sessions

Engagement

rate

Engaged sessions per

active user

Average engagement time per

active user

Event count

All events



Key events

All events



Total

revenue

Go to report





Device category





SHOW ALL ROWS

Total

1 mobile

Jul 1 - Sep 30, 2024

Jul 1 - Sep 30, 2023

% change

2 desktop

Jul 1 - Sep 30, 2024

Jul 1 - Sep 30, 2023

% change

3 tablet

Jul 1 - Sep 30, 2024

Jul 1 - Sep 30, 2023

% change

4 smart tv

Jul 1 - Sep 30, 2024

Jul 1 - Sep 30, 2023

% change



Send feedback

Add comparison



 

Add iflter



A

All Users

Tech details: Device category

Custom

Jul 1 - Sep 30, 2024

Compare: Jul 1 - Sep 30, 2023
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Visitation And Performance By Month

W
EBSITEOctober

November

December

Total of 34,365 clicks to partner websites
Total of 164 newsletter signups

Total of 1,125 visitor guide requests through the website

TOTAL USERS
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Monthly Email Newsletters

W
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